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Preface 
The Mountain Societies Research Institute (MSRI) generates and applies knowledge to public policy and de
velopment practice with the goal of improving the quality of life for people of the mountain areas in Central 
Asia. 
7KH065,%DFNJURXQG3DSHU6HULHVVWUDWHJLFDOO\ LGHQWL¿HV UHVHDUFKSULRULWLHVDQGSDWKZD\V WRDSSOLFDWLRQ
for MSRI’s priority areas. Through structured analysis of the literature, MSRI Background Papers provide an 
assessment of the state of research in each thematic area as it relates to Central Asian mountain societies, and 
identify and prioritise knowledge gaps and opportunities for linking research to decision making for policy 
and practice. The papers also serve as a foundation for future MSRI research and aim to inspire other research
HUVDQGIXQGLQJRUJDQLVDWLRQV7KH¿UVWWZREDFNJURXQGSDSHUVZHUHRQPastoralism and Farming in Central 
Asia’s Mountains1 and Sustainable Land Management in Kyrgyzstan and Tajikistan2. 
This paper, the third in the series, focuses on Mountain Tourism and Sustainability in Kyrgyzstan and Tajik
istan. More than half the population in Kyrgyzstan and Tajikistan reside in remote, mountainous communities 
with limited infrastructure, services and opportunity. In these communities, incomes are low, natural resources 
are being depleted, and the lack of social and economic assets and opportunity have forced many people to 
seek opportunity elsewhere. The number of Tajiks leaving the country between 2004 and 2009 exceeded the 
number of foreign tourists entering Tajikistan by over 30 percent (UN and ECFU, 2004). 
In these poor, remote mountain communities, tourism can have a positive economic impact and serve as a 
development tool, if planned and managed strategically. 
This paper, based on an extensive literature review of 87 international and regional academic and develop
ment publications, provides a comprehensive analysis of the state of knowledge on mountain tourism and 
sustainability in Kyrgyzstan and Tajikistan. The literature was analysed using the United Nation’s 12 Aims 
of Sustainable Tourism Framework (UNEP&UNWTO, 2005). The analysis found considerable knowledge 
gaps related to critical social and environmental aspects of sustainable tourism. The research overwhelmingly 
focused on economic components of tourism, despite evidence that the sector is consistently underperforming 
in both countries. Tourism development often takes place without the participation of communities, leading to 
unsustainable projects and few economic gains for the communities impacted the most. 
The review exposed the need for more research, as well as the utility of using applied research in the future de
velopment of sustainable tourism projects. It highlights the need to build on examples of successful participa
WRU\DSSURDFKHVVXFKDVFRPPXQLW\EDVHGWRXULVPHIIRUWVLQ.\UJ\]VWDQ)LQDOO\UHFRPPHQGDWLRQVDUHPDGH
for a research agenda on sustainable mountain tourism development in the remote mountainous communities 
of Kyrgyzstan and Tajikistan. 
The MSRI research team, including Researcher Qobiljon Shokirov, Research Fellow Aisulu Abdykadyrova, 
Senior Research Scientist Chad Dear and Senior Technical Writer Sia Nowrojee worked collaboratively across 
disciplines, languages and continents to produce this background paper. 
Dr Horst Weyerhaeuser
Director, Mountain Societies Research Institute, University of Central Asia
Email: horst.weyerhaeuser@ucentralasia.org
1 http://msri.ucentralasia.org/events.asp?Nid=215
2 http://msri.ucentralasia.org/events.asp?Nid=589 
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executive Summary
This paper reviews and discusses the state of the knowledge on mountain tourism and sustainability in Kyrgyzstan 
and Tajikistan. Tourism is one of the largest and fastest growing industries and is the world’s largest employer 
(UNWTO 2012). In many developing countries, tourism is one of the largest income earners (UNWTO 2012), and 
LVDQHVWDEOLVKHGSDUWRIGHYHORSPHQWVWUDWHJLHV2ZHQ(GPXQGV0RXQWDLQDUHDVRIWHQKDYHODWHQWWRXULVP
SRWHQWLDOGXHWRWKHLUQDWXUDODQGFXOWXUDOUHVRXUFHVDQGWRXULVPLVRQHRIDOLPLWHGQXPEHURIQRQDJURSDVWRUDOOLYH
lihoods available to mountain communities. Kyrgyzstan and Tajikistan are predominantly mountainous countries 
ZLWKUHODWLYHO\LQWDFWQDWXUDODQGFXOWXUDOUHVRXUFHVGHVSLWHVRFLRHFRQRPLFDQGSROLWLFDOIUDJLOLW\DQGSHULRGVRI
instability. The governments of these countries are increasingly emphasising tourism.
To improve planning and management of tourism in Kyrgyzstan and Tajikistan, it is critical to build capacity to more 
deeply understand key tourism and sustainability issues. Research on tourism should be conducted in a way that is 
accessible, useful and applied by policymakers and practitioners to their work. 
7KLVSDSHUSURYLGHVWKH¿QGLQJVRIDV\VWHPDWLFUHYLHZRIUHVHDUFKRQPRXQWDLQWRXULVPLQ.\UJ\]VWDQDQG7DMLNLVWDQ
DQGDQDQDO\VLVRIWKHFRQWULEXWLRQRIWKHOLWHUDWXUHWRPRUHVXVWDLQDEOHWRXULVP7KHSDSHULGHQWL¿HVNQRZOHGJHJDSV
and recommends future research that can directly contribute to sustainable tourism research, policy and practice in 
WKHWZRFRXQWULHV(LJKW\VHYHQSXEOLFDWLRQVZHUHFROOHFWHGDQGDQDO\VHGLQFOXGLQJDFDGHPLFOLWHUDWXUHSXEOLVKHGLQ
Kyrgyzstan and Tajikistan, and grey and academic literature published in international journals about Kyrgyzstan and 
7DMLNLVWDQ1HDUO\DOOWKHOLWHUDWXUHZDVIURPWKHSRVWLQGHSHQGHQFHSHULRGZLWKWKHH[FHSWLRQRIDIHZ
SXEOLFDWLRQVPDLQO\GLVVHUWDWLRQVXPPDULHVIURPWKHODVWGHFDGHRIWKH6RYLHWSHULRG
The literature was analysed using the United Nation’s 12 Aims of Sustainable Tourism Framework (UNEP & UN
WTO 2005), which provides a comprehensive model in which to view tourism as a means to achieve development 
JRDOV)RUH[DPSOHWKHIUDPHZRUNDGGUHVVHVWKHHTXLWDEOHGLVWULEXWLRQRIHFRQRPLFEHQH¿WVDQGWKHHIIHFWLYHPDQ
DJHPHQWRIWKHQDWXUDODQGKXPDQFUHDWHGUHVRXUFHVRQZKLFKWRXULVPLVEDVHG7KHIUDPHZRUNDOVRVXJJHVWVORFDO
control of tourism resources and different stakeholders working together. 
Each publication was assessed across economic, social and environmental aims elaborated in the framework. Ex
WUDFWHGRUSDUDSKUDVHGGDWDZDVFRGHGXQGHUHDFKDLPIXUWKHUFDWHJRULVHGDQGDVVLJQHGVXEFRGHVEDVHGRQWKHPHV
that emerged from the data. These themes were used to organise a synthesis of qualitative data. To identify knowl
edge gaps, emerging themes and policy areas associated with each of the 12 aims were compared. Quantitative 
analysis of the publications was conducted across variables such as types of publication, tourism, geographic scope 
and tourism destination. 
The 12 Aims of Sustainable Tourism Framework provides, and implicitly recommends, a balance in the considera
tion of economic, social and environmental aims related to tourism. In contrast to this balance, the review found that 
research on tourism in Kyrgyzstan and Tajikistan overwhelmingly focuses on economic aims (87 percent). Nearly half 
(48 percent) of the reviewed literature focused on “economic viability” and almost a third (31 percent) on “local pros
perity”. Many publications suggest that tourism has economic potential in Kyrgyzstan and Tajikistan. However, they 
also highlight the poor economic performance of the sector. Despite the overwhelming focus on economic aims, there 
DUHVWLOOFRQVLGHUDEOHJDSVLQUHVHDUFKUHJDUGLQJWRXULVPUHODWHGVXVWDLQDEOHHFRQRPLFJURZWKDQGRQO\DKDQGIXORI
WRXULVPLQLWLDWLYHVKDYHGHOLYHUHGWDQJLEOHEHQH¿WVWRKRVWGHVWLQDWLRQV
6RFLDODQGHQYLURQPHQWDODVSHFWVRIWRXULVPVXFKDVYLVLWRUIXO¿OOPHQWUHVRXUFHHI¿FLHQF\HPSOR\PHQWTXDOLW\
DQGHQYLURQPHQWDOTXDOLW\ZHUHOHVVHYLGHQWLQWKHOLWHUDWXUH7KHIHZSXEOLFDWLRQVWKDWIRFXVHGRQQRQHFRQRPLF
DLPVLGHQWL¿HGHPHUJLQJVRFLDODQGHQYLURQPHQWDOFKDOOHQJHVFDXVHGRUH[DFHUEDWHGE\WRXULVP
By broadening the scope and strengthening the quality of applied research, research can support the development of 
tourism as a driver of economic and social development in mountain communities and more broadly in Kyrgyzstan 
and Tajikistan. To this end, recommendations are made for strengthening research on economic aims to focus on 
VXVWDLQDEOHDFWLYLWLHVWKDWEHQH¿WWKHFRPPXQLWLHVPRVWLPSDFWHGE\WRXULVPDQGIRUH[SDQGLQJWKHIRFXVRIUHVHDUFK
to encompass social and environmental aims. 
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1. Introduction
Tourism is one of the largest and fastest growing industries and is the world’s largest employer (UNWTO 
2012). In developing countries, tourism is one of the largest income earners (UNWTO 2012). Tourism is 
now an established part of the development strategy of many countries, including developing, recently 
LQGHSHQGHQWVWDWHVSRVWFRQÀLFWDQGHYHQFRQÀLFWSODJXHGFRXQWULHV2ZHQ(GPXQGV0RXQWDLQ
areas often have latent tourism potential due to their natural and cultural resources. Tourism may be one 
RIDOLPLWHGQXPEHURIQRQDJURSDVWRUDOOLYHOLKRRGVDYDLODEOHWRPRXQWDLQFRPPXQLWLHVZKLFKDUHRIWHQ
located far from markets. 
Kyrgyzstan and Tajikistan are predominantly mountainous countries with relatively intact natural and cul
WXUDOUHVRXUFHVGHVSLWHUHFHQWVRFLRHFRQRPLFDQGSROLWLFDOIUDJLOLW\DQGSHULRGVRILQVWDELOLW\7KHJRYHUQ
PHQWVRI WKHVH FRXQWULHV DUH LQFUHDVLQJO\HPSKDVLVLQJ WRXULVP7RXULVPZDV LGHQWL¿HGDV DSULRULW\ VHFWRU
LQ.\UJ\]VWDQ¶V1DWLRQDO6WUDWHJ\IRU6XVWDLQDEOH'HYHORSPHQWDQGZDVWKHIRFXVRIDUHFHQWWHQ\HDU
DFWLRQSODQIRUVPDOODQGPHGLXPHQWHUSULVHGHYHORSPHQW,Q.\UJ\]VWDQLQVWLWXWHGDYLVDIUHHUHJLPH
for tourists from more than 40 countries. Tajikistan adopted a national tourism Development Programme for 
LQZKLFKPRXQWDLQDQGQDWXUHEDVHGWRXULVPLVDFHQWUDOFRPSRQHQW7KHGRFXPHQWKLJKOLJKWVWKH
development of ecotourism as a priority in protected areas and national parks, which occupy about 22 percent 
of the territory of Tajikistan (Tajik National Tourism Concept Note 2009). The Government of Tajikistan has 
hosted an annual National Tourism Conference since 2010. 
To improve planning and management of tourism in Kyrgyzstan and Tajikistan, it is critical to build capacity 
to more deeply understand key tourism and sustainability issues. Additionally, research on tourism should be 
conducted in a way that is accessible, useful and applied by policymakers and practitioners. 
7KLVSDSHUSURYLGHVWKH¿QGLQJVRIDV\VWHPDWLFUHYLHZRIUHVHDUFKRQPRXQWDLQWRXULVPLQ.\UJ\]VWDQDQG
7DMLNLVWDQDQGDQDQDO\VLVRIWKHFRQWULEXWLRQRIWKHOLWHUDWXUHWRPRUHVXVWDLQDEOHWRXULVP7KHSDSHULGHQWL¿HV
knowledge gaps and recommends future research that can directly contribute to sustainable tourism research, 
policy and practice. 
The remaining part of this section provides a brief history of tourism and tourism research in the Kirghiz and 
7DMLN6RYLHW6RFLDOLVW5HSXEOLFV665V6HFWLRQGH¿QHVNH\FRQFHSWVHPSOR\HGLQWKLVSDSHUDQGLQWURGXFHV
Tourists on a day hike in Varzob 
Valley, Tajikistan.  
(Helga Lerkelund 2012) 
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the framework used to guide the research review: the 12 Aims of Sustainable Tourism Framework (UNWTO 
DQG81(36HFWLRQGHVFULEHVWKHPHWKRGVXVHGWRFDUU\RXWWKHUHYLHZDQGVHFWLRQSUHVHQWVWKH¿QG
ings of the quantitative and qualitative analysis of the literature. Finally, section 5 includes conclusions and 
recommendations for future tourism research. 
1.1 Brief History of Tourism in the Kirghiz and Tajik SSRs
:KLOHWRXULVPZDVLQLWLDWHGLQWKHHDUO\\HDUVRIWKH8665DVDQRQPDQXIDFWXULQJVHFWRULWZDVQRWDQ
HDUO\6RYLHWSULRULW\,WZDVQRWXQWLOWKHSRVW:RUOG:DU,,.KUXVKFKHYHUDWKDWLQWHUQDWLRQDOWRXULVPZDV
developed “as a source of hard currency and as a means to demonstrate Soviet economic achievements, 
and a way to market the Soviet paradise” (Zhizhanova 2011:2). National tourism was developed to “en
ODUJH«SHRSOH¶VEHOLHIRIQDWLRQDOVHOIFRQVFLRXVQHVVDQGIHHOLQJVRISULGHDQGGHYRWLRQWRWKHLUFRXQWU\´
(Zhizhanova 2011:6). 
Intourist and Sputnik were the key government bureaus involved in international tourism. Intourist managed 
hotels, recreation centres, transportation, guides, visas and travel itineraries for foreign tourists. Tourists were 
allowed to travel within the USSR and meet Soviet citizens under supervision of the Committee for State Se
curity (KGB) (Zhizhanova 2011). 
Figure 1. commonwealth of Independent States - central Asian States.
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Soviet citizens wishing to travel abroad went through 
multiple screenings to ensure that their beliefs aligned 
with Soviet ideology (Shevirin 2003). Citizens ap
proved for international travel were mostly allowed to 
travel to socialist countries such as Czechoslovakia, the 
German Democratic Republic, Poland, Hungary, Ru
mania and Bulgaria. Travel to capitalist countries was 
limited (Zhizhanova 2011). 
Sputnik (the Bureau of International Youth Tourism) 
developed youth exchange and international tourism 
and sports for individuals aged 16 to 30 within and 
outside the USSR (Fedechko 2013). The agency had 
its own transportation, guides and recreation centres 
and camps. Between 1958 and 1986, about 6.3 mil
lion Soviet and foreign youth engaged in exchange 
WRXULVW SURJUDPPHV =KL]KDQRYD  .YDUWDOQRY
and Fedorchenko 1989). The 6th World Festival of 
Youth and Students in July 1957 was attended by 
over 34,000 youth and was a historic occasion, with 
the Soviet Union “opening its doors to the world” 
(Zhizhanova 2011:3). 
These activities led to the development of sports tour
ism and health resorts. Each Republic had a Central 
Council for Tourism and Excursions, which devel
oped local tourism, excursions and sports tourism 
(Encyclopedia 1984), with the goals of encouraging 
patriotism, promoting regional studies and facili
tating sightseeing and athletic training. Major tour
LVW GHVWLQDWLRQVZHUH FRQQHFWHG E\$OO8QLRQ WUDYHO
routes, offering hiking, cycling, trekking and expe
ditions throughout the USSR. These were popular 
among youth in the 1970s.
The central government also ran a subsidised social 
tourism programme for people with special needs (Senin 
2003) and for professional trade unions, with the goal of 
increasing the wellbeing of the population. Social tour
ism provided workers with treatment in sanatoriums and 
access to resorts and Pioneer camps for their children 
(Musin 1982). This increased the number of recreation 
facilities and destinations (Abdykadyrov 1984). 
In 1945, the Kirghiz SSR established a tourism and al
pinism department under the Republic Committee of 
Physical Culture and Sports to train instructors, cre
ate infrastructure and promote tourism and alpinism. 
The Central Council for Tourism and Excursion, estab
lished in 1959, developed camp sites in Frunze (now 
%LVKNHN 8ODQ .\UFK\Q ,VV\N.XO 6DU\&KHOHN
Arstanbap and Osh. In 1977, the Republic and State 
Tourism Federations were created, further developing 
An American early poster advertising the Soviet 
Union as a tourism destination (http://www.
sovietposters.ru/english/index_1.htm )
An early Sputnik propoganda poster encouraging 
youth to engage in tourist activities (http://www.
sovietposters.ru/english/index_1.htm)
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mountain tourism, including water sports and spe
leological explorations. By 1979, over one million 
people had participated in tourism activities in the 
Kirghiz SSR (Marechek 1982).
Tourism development in the Tajik SSR was initi
ated in 1962. The Central Council for Tourism and 
Excursion had highly trained guides and instruc
tors in sightseeing, camping and mountain tour
LVP6L[$OO8QLRQDQGWZHOYHORFDOWUDYHOURXWHV
and planned tours and trekking routes for local 
backpackers were developed, enabling tourists to 
visit base camps at Varzob, Hissar Range, Lake 
Kulikalon, Lake Pairon, Lake Iskanderkul and 
the Fann mountains (Encyclopedia 1984: 256). 
In 1981, tourism reached its peak, with 30,914 
tourists from 58 countries visiting the Tajik SSR. 
The most popular mountain destinations were the 
Fann, Turkestan and Hissar mountain ranges (En
cyclopedia1984: 257). 
1RQDFDGHPLF SXEOLFDWLRQV RQ WRXULVP LQ WKH
Kirghiz and Tajik SSRs were published through
out the 1970s and 1980s (Pivovarova 2010), in
cluding traveler diaries and articles in popular 
journals. Soviet guidebooks on biking, climb
LQJ PRXQWDLQHHULQJ DQG ORQJGLVWDQFH WUHNNLQJ
included mountain destinations.3 The prominent 
Soviet tourism journal, Tourist, included accounts of early exploration across the Soviet Union, including 
the Kirghiz and Tajik SSRs.
7KH¿UVWDFDGHPLFUHVHDUFKRQWRXULVPLQWKH.LUJKL]665ZDVFRQGXFWHGE\JHRJUDSKHU$EG\NDG\URY
ZKRLQYHVWLJDWHGUHFUHDWLRQDOIXQFWLRQVRIWKH,VV\N.XOUHJLRQDVSDUWRIKLVDGYDQFHGGHJUHHUHVHDUFKDW6DLQW
3HWHUVEXUJ8QLYHUVLW\1RDFDGHPLFUHVHDUFKRQWRXULVPZDVFRQGXFWHGLQWKH7DMLN665WKH¿UVWUHVHDUFKZDV
published in independent Tajikistan in 2002. 
The collapse of the Soviet Union and the civil war in Tajikistan dramatically impacted the tourism in
GXVWU\LQQHZO\LQGHSHQGHQW.\UJ\]VWDQDQG7DMLNLVWDQ$OO8QLRQWUDYHOURXWHVZHUHGLVVROYHGDVJRY
ernments oriented tourism development within national borders. Kyrgyzstan and Tajikistan developed 
national strategies on sustainable development, including tourism, in 1999 and 2004 respectively. In both 
countries, tourism has received international development assistance. The little momentum developed 
for tourism research in the Kirghiz SSR was largely halted after the Soviet collapse and withdrawal of 
UHVHDUFKVXSSRUW:KLOHLQWHUQDWLRQDOO\VXSSRUWHGSURMHFWEDVHGOLWHUDWXUHKDVLQFUHDVHGGUDPDWLFDOO\LQ
both countries, academic research on tourism has increased minimally. Nonetheless, for contemporary 
tourism research to best contribute to sustainable tourism development, we must fully understand the cur
rent state of research in order to build on or challenge it. 
3 These included publications by Grigorev (1978), Sogrin (1974), Paganucii (1972), Shirkin (1984), Maksimov (1971) Onuchin (1979). 
An Early Soviet Union – Travel Poster of Central 
Asia (http://digitalpostercollection.com/travel/
tourism/soviet-union/the-golden-road-to-turkestan/)
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2. Key concepts and Framework
'H¿QLQJµPRXQWDLQ WRXULVPDQGVXVWDLQDELOLW\¶ UHTXLUHVXQGHUVWDQGLQJHDFKRI WKHVHFRQFHSWV PRXQWDLQV
WRXULVPVXVWDLQDELOLW\DVZHOODVWKHUHODWLRQVKLSVEHWZHHQWKHP7KHUHDUHDZLGHYDULHW\RIGH¿QLWLRQVRI
WKHVHWHUPV7KLVVHFWLRQRXWOLQHVWKHGH¿QLWLRQVDGRSWHGIRUHDFKFRQFHSWWKHUHODWLRQVKLSVEHWZHHQWKHPDQG
LQFOXGHVDZRUNLQJXQGHUVWDQGLQJRIµPRXQWDLQWRXULVPDQGVXVWDLQDELOLW\¶
The section also introduces a conceptual framework identifying 12 aims of sustainable tourism that the re
search team used to guide the analysis of literature and the development of an applied research agenda. 
2.1 Key Terms
Tourism: According to the United Nations World Tourism Organisation (UNWTO), “Tourism is a social, 
cultural and economic phenomenon which entails the movement of people to countries or places outside their 
usual environment for personal or business/professional purposes. These people are called visitors (which may 
EHHLWKHUWRXULVWVRUH[FXUVLRQLVWVUHVLGHQWVRUQRQUHVLGHQWVDQGWRXULVPKDVWRGRZLWKWKHLUDFWLYLWLHVVRPH
of which imply tourism expenditure.” 
Sustainability: The World Commission on Environment and Development (WCED) or Brundtland Report 
SURYLGHVWKHPRVWZLGHO\UHFRJQLVHGGH¿QLWLRQRIVXVWDLQDEOHGHYHORSPHQW³GHYHORSPHQWWKDWPHHWVWKHQHHGV
of the present without compromising the ability of future generations to meet their own needs” (1987:43). 
Sustainable Tourism:81:72GH¿QHVVXVWDLQDEOHWRXULVPDV³7RXULVPWKDWWDNHVIXOODFFRXQWRILWVFXUUHQW
and future economic, social and environmental impacts, addressing the needs of visitors, the industry, the en
YLURQPHQWDQGKRVWFRPPXQLWLHV´81(3DQG81:72
6XVWDLQDEOHWRXULVPLVQRWGH¿QHGDVDSDUWLFXODUW\SHRIWRXULVPHJHFRWRXULVPRUDSDUWLFXODUVFDOHRIWRXU
LVPHJVPDOOVFDOHRUFRPPXQLW\OHYHO2XUGLVFXVVLRQVWKHUHIRUHGRQRWIRFXVRQGHWHUPLQLQJZKDWLVRU
is not sustainable. Instead, we adopt the premise promoted by Clarke (1997), which emphasises that all types 
and scales of tourism can be made more sustainable. 
Eco-tourism:7KHGH¿QLWLRQRIHFRWRXULVPWKDWEHVWJXLGHVWKHGLVFXVVLRQVLQWKLVSDSHULV³5HVSRQVLEOHWUDY
HOWRQDWXUDODUHDVWKDWFRQVHUYHVWKHHQYLURQPHQWDQGLPSURYHVWKHZHOOEHLQJRIORFDOSHRSOH´7,(6
Mountains:0RXQWDLQV DUHRIWHQGH¿QHGE\ WKHLU SK\VLFDO DQGJHRJUDSKLF IHDWXUHV IRU H[DPSOH DV DUHDV
RIODQGKLJKHUWKDQPHWUHVIHHW81(30RXQWDLQVFDQDOVREHGH¿QHGDV³]RQHVRIVLPLODU
altitude, slope and vegetation type [which] usually comprise a montane, subalpine and alpine zone” (UNEP 
)XQQHODQG3ULFHGH¿QHPRXQWDLQVPRUHVXEMHFWLYHO\³7RDODUJHH[WHQW«DPRXQWDLQLVD
mountain because of the part it plays in popular imagination. It may be hardly more than a hill but if it has 
distinct individuality, or plays a more or less symbolic role to the people, it is likely to be rated a mountain 
by those who live at its base” (2). We acknowledge both physical and symbolic characteristics of mountains. 
Sustainable Mountain Development: The concept of sustainable mountain development was formalised 
through its inclusion in Agenda 21, the primary document resulting from the UN Conference on Environment 
and Development (Rio Earth Summit) in 1992. Chapter 13, entitled Managing Fragile Ecosystems: Sustain
able Mountain Development states that “Governments at the appropriate level, with the support of the relevant 
international and regional organisations, should diversify mountain economies, inter alia, by creating and/or 
strengthening tourism, in accordance with integrated management of mountain areas” (UNDSD 1992:119). 
More recently, a UN Food and Agricultural Organisation report described sustainable mountain development 
as “require[ing] that mountain ecosystems be managed in ways that allow them to provide goods and services 
for local livelihoods and lowland people, now and in the future” (2011:5).
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:HGHOLEHUDWHO\OLQNHGWKHDERYHFRQFHSWVWRIRUPDZRUNLQJXQGHUVWDQGLQJRIµPRXQWDLQWRXULVPDQGVXVWDLQ
ability’. We understand mountain tourism to refer to tourism in, around or affecting mountain areas and the 
communities living in and around them. We understand mountain tourism and sustainability to refer to efforts 
to make all types of mountain tourism more sustainable. Finally, we contextualise mountain tourism and sus
tainability within the broader concept of sustainable mountain development. 
2.2 A Framework for Analysing Mountain Tourism and Sustainability
To further clarify key concepts and provide a context for structuring the review of literature and analysis of 
¿QGLQJVZHDGRSWHGDFRQFHSWXDOIUDPHZRUNWRJXLGH WKLVEDFNJURXQGSDSHU7KH$LPVRI6XVWDLQDEOH
Tourism Framework (see Box 1) was developed by the United Nations Environment Programme (UNEP) and 
WKH81:72DVSDUWRIDQDJHQGDWRLQÀXHQFHSROLFLHVIRUPRUHVXVWDLQDEOHWRXULVPWKDW
 ³0LQLPLVHVWKHQHJDWLYHLPSDFWVRIWRXULVPRQVRFLHW\DQGWKHHQYLURQPHQW´DQG
 “Maximis(es) tourism’s positive and creative contribution to local economies, the conservation of natural 
and cultural heritage, and the equality of life of hosts and visitors”. (2005:18). 
Box 1. The 12 Aims of Sustainable Tourism Framework (UNEP and UNWTO 2005: 18-19).
Economic Viability: To ensure the viability and competitiveness of tourism destinations and enterprises, so 
WKDWWKH\DUHDEOHWRFRQWLQXHWRSURVSHUDQGGHOLYHUEHQH¿WVLQWKHORQJWHUP
Local Prosperity: To maximise the contribution of tourism to the economic prosperity of the host destina
tion, including the proportion of visitor spending that is retained locally.
Employment Quality: To strengthen the number and quality of local jobs created and supported by tourism, 
including the level of pay, conditions of service and availability to all without discrimination by gender, race, 
disability or in other ways.
Social Equity: 7RVHHNDZLGHVSUHDGDQG IDLUGLVWULEXWLRQRIHFRQRPLFDQGVRFLDOEHQH¿WV IURP WRXULVP
throughout the recipient community, including improving opportunities, income and services available to 
the poor.
Tourists trekking near Artuch 
camp base, Fann Mountains, 
Tajikistan (Qobiljon Shokirov, 
2012)
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9LVLWRU)XO¿OOPHQW 7RSURYLGHDVDIHVDWLVI\LQJDQGIXO¿OOLQJH[SHULHQFHIRUYLVLWRUVDYDLODEOHWRDOOZLWK
out discrimination by gender, race, disability or in other ways. 
Local Control: To engage and empower local communities in planning and decision making about the man
agement and future development of tourism in their area, in consultation with other stakeholders.
Community Well Being: To maintain and strengthen the quality of life in local communities, including 
social structures and access to resources, amenities and life support systems, avoiding any form of social 
degradation or exploitation.
Cultural Richness: To respect and enhance the historic heritage, authentic culture, traditions and distinc
tiveness of host communities.
Physical Integrity: To maintain and enhance the quality of landscapes, both urban and rural, and avoid the 
physical and visual degradation of the environment.
Biological Diversity: To support the conservation of natural areas, habitats and wildlife, and minimise dam
age to them.
5HVRXUFH(I¿FLHQF\ 7RPLQLPLVHWKHXVHRIVFDUFHDQGQRQUHQHZDEOHUHVRXUFHVLQWKHGHYHORSPHQWDQG
operation of tourism facilities and services.
Environmental Purity: To minimise the pollution of air, water and land and the generation of waste by 
tourism enterprises and visitors.
Figure 9. Relationship Between the 12 Aims and the Pillars of Sustainability
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Methods 
Each aim considers environmental, economic and social issues and impacts. Figure 9 illustrates the 12 aims 
in relation to these three components of sustainability. UNEP and UNWTO used the aims to identify policy 
DUHDVWREHDGGUHVVHGWKURXJKVSHFL¿FSROLFLHVDQGRWKHUDFWLRQVWRSURPRWHWKHDLPV
One purpose of this paper is to identify areas for research that will contribute to improved understanding and 
DFWLRQWRZDUGVPRUHVXVWDLQDEOHPRXQWDLQWRXULVP7KHSROLF\FRPSRQHQWVLGHQWL¿HGE\81(3DQG81:72
also represent possible areas for applied research (see Annex 1). 
The 12 Aims of Sustainable Tourism Framework acknowledges but does not explicitly illustrate relation
ships between concepts, however, it does provide a thorough description of the key concepts involved 
in sustainable tourism. This list and these descriptions will serve as an initial guide for the analysis in 
Chapter 3. 
3. Methods 
7KLVVHFWLRQGHVFULEHVWKHPHWKRGVXVHGWRVHOHFW¿QGDQGDQDO\VHOLWHUDWXUHRQPRXQWDLQWRXULVPDQGVXVWDLQ
ability4. 
3.1 Selecting literature 
3.1.1 Substantive, geographic and Temporal Selection criteria
7KHGH¿QLWLRQVRINH\FRQFHSWVUHODWHGWRPRXQWDLQWRXULVPDQGVXVWDLQDELOLW\DQGWKH$LPVRI6XVWDLQDEOH
7RXULVP)UDPHZRUNJXLGHGGHFLVLRQVRQKRZWRVHOHFWSXEOLFDWLRQVIRUWKHUHVHDUFKUHYLHZ6SHFL¿FDOO\OLW
erature had to address at least one of the economic, environmental or social components of sustainable tourism 
in the 12 Aims of Sustainable Tourism Framework. 
:HVHOHFWHGSXEOLFDWLRQVWKDWSUHVHQWHG¿QGLQJVEDVHGRQHPSLULFDOLQYHVWLJDWLRQLQ.\UJ\]VWDQRU7DMLN
istan and included a clear analytical component supported by methodically collected data or analysed obser
vations. We excluded guidebooks, personal accounts of expeditions and articles in popular travel journals. 
:HDOVRH[FOXGHGVFLHQWL¿FSXEOLFDWLRQVWKDWIRFXVHGRQWHFKQLFDOLVVXHVQRWGLUHFWO\UHOHYDQWWRPRXQWDLQ
WRXULVPDQGVXVWDLQDELOLW\VXFKDVWKHERG\RIOLWHUDWXUHRQWKHSK\VLRORJLFDOEHQH¿WVRIWUHDWPHQWVDVVRFL
ated with health tourism. Finally, we excluded publications that only mentioned tourism as part of a more 
broadly focused theme. 
The geographic scope of this paper is Kyrgyzstan and Tajikistan. Publications focusing on particular regions or 
WRXULVPGHVWLQDWLRQVDQGDGGUHVVLQJQDWLRQDOOHYHOWRXULVPLVVXHVLQHLWKHUFRXQWU\ZHUHUHYLHZHG/LWHUDWXUH
WKDWGLGQRWSUHVHQW¿QGLQJVEDVHGRQUHVHDUFKLQ.\UJ\]VWDQRU7DMLNLVWDQRUWKDWRQO\EULHÀ\PHQWLRQHGWKHVH
countries was excluded.
In terms of timeframe, we aimed to capture the entire period in which research was conducted on tourism, 
beginning in Kyrgyzstan in the mid 1980s and in Tajikistan in the early 2000s, through 2012. 
4 The research review included some methods that are similar to or adapted from those used in the research review for MSRI’s Background Paper 
No. 2 on Sustainable Land Management (Shigaeva et al 2013). 
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3.1.2 Types of literature and Processes for Selecting Publications
Three types of literature were included: 
 International academic literature
 Academic literature published in Kyrgyzstan and Tajikistan5
 Grey literature
*UDGXDWHOHYHOWKHVHVDQGGLVVHUWDWLRQVZHUHLQFOXGHGDVSDUWRILQWHUQDWLRQDODQGORFDODFDGHPLFOLWHUDWXUH
The processes for selecting publications in these three categories are described below. 
3.1.2.1 International Academic Literature 
International academic literature includes articles in journals that are published by a publishing com
SDQ\RURUJDQLVDWLRQKDYLQJXQGHUJRQHSHHUUHYLHZRUDQLPSDUWLDOHYDOXDWLRQE\DSHUVRQRUJURXSRI
people unaffiliated with the author or the author’s organisation and who are experts in the field. Our 
goal was to identify all international academic literature that met our substantive, geographic and tem
SRUDOFULWHULD:HFRQGXFWHG³IXOOWH[W´NH\ZRUGVHDUFKHVRQPDMRUDFDGHPLFRQOLQHOLEUDULHVLQFOXG
ing Web of Knowledge, Scopus, and Google Scholar. We used “tourism” and “hospitality” (in separate 
searches) as keywords and combined this with the following location keywords: “Kyrgyzstan”, “Kyr
J\]5HSXEOLF´ ³7DMLNLVWDQ´ ³3DPLUV´ ³3DPLU$ODL´ DQG³*%$2´ *RUQR%DGDNKVKDQ$XWRQRPRXV
Oblast). Searches were conducted in both Russian and English languages on Google and Google Schol
ar. We searched the bibliographies of selected publications to identify additional publications that did 
not appear in keyword searches.
3.1.2.2 Academic Literature Published in Kyrgyzstan and Tajikistan
Hard copies of academic literature published in Kyrgyzstan and Tajikistan can be found in the librar
ies of the national Academy of Sciences and local universities. While some libraries have searchable 
HOHFWURQLFGDWDEDVHVIRUKDUGDQGVRIWFRS\UHVRXUFHVVSHFL¿FWR.\UJ\]VWDQDQG7DMLNLVWDQWKHUHLVQR
comprehensive electronic archiving system and therefore no means of thoroughly conducting keyword 
searches. Libraries have hardcopy card catalogue systems for tourism but collections are limited to books, 
guidebooks and newspaper articles and do not include academic articles. Consequently, the best way to 
identify academic literature was to manually review the tables of contents of all available hard copies of 
relevant journals in local libraries. 
 $OVRUHIHUHGWRDVµORFDODFDGHPLFOLWHUDWXUH¶IRUSXUSRVHVRIWKLVSDSHU
Card catalogue system at 
the library of Academy of 
Sciences of the Republic 
of  Tajikistan. (Qobiljon 
Shokirov 2014)
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7KHUH DUHPDQ\ MRXUQDOV DQG RWKHU DFDGHPLF DQG QRQDFDGHPLF OLWHUDWXUH SXEOLVKHG LQ .\UJ\]VWDQ DQG
Tajikistan that include tourism issues. These vary in the degree to which they include information based 
on empirical investigation, a clear analytical component and have undergone objective quality control. We 
focused on academic articles in Higher Attestation Committee (HAC)6FHUWL¿HGMRXUQDOVZKLFKLQFOXGHVWKH
highest quality publications in all recognised disciplines, including those related to tourism. There are no 
+$&FHUWL¿HGMRXUQDOVGHGLFDWHGVSHFL¿FDOO\WRWRXULVPDUWLFOHVWKDWDGGUHVVWRXULVPDUHLQGLIIHUHQWMRXU
QDOV7DEOHOLVWVWKH+$&FHUWL¿HGMRXUQDOVVHDUFKHGDQG7DEOHOLVWVWKHOLEUDULHVVHDUFKHG
Table 1. Selected Journals Published in Kyrgyzstan and Tajikistan
Journal name Country of publication 
First 
publication 
date 
Publication 
schedule
Estimated % of 
issues available 
in libraries 
Journal of the Academy of Sciences 
of the Kyrgyz Republic 
Kyrgyzstan 1966 Quarterly 90
Science and New Technology Kyrgyzstan 1993 4-6 times a year 60
Journal of the Kyrgyz National 
University, named after J. Balasagyn 
Kyrgyzstan 1998 Quarterly 70
Journal of Higher Education 
Institutions 
Kyrgyzstan 2002 Quarterly 60
Journal of the Kyrgyz Economic 
University
Kyrgyzstan 2004 Quarterly 85
Reports of Academy of Sciences of 
Tajikistan
Tajikistan 1951 Bi-monthly 95
Journal of the Tajik National University Tajikistan 1990 Quarterly 95
Journal of Pedagogical University Tajikistan 1999 Quarterly 30
Journal of Academy of Sciences 
of Tajikistan, Edition on Economic 
Sciences
Tajikistan 2001 Quarterly 95
Table 2. libraries Searched in Kyrgyzstan and Tajikistan
Kyrgyzstan Tajikistan
National Library of Kyrgyz Republic Library of Technical Patenting 
&HQWUDO6FLHQWL¿F/LEUDU\RIWKH1DWLRQDO$FDGHP\
of Sciences of the Kyrgyz Republic
Library Firdausi 
Library of Kyrgyz National University Central Library of Dushanbe 
Republic Library for Children and Youth, named 
after K.Bayalinov
Library of Tajik National University
Library of Kyrgyz Economic University Library of the Academy of Sciences of the 
Republic of Tajikistan
Library of Kyrgyz-Turkish University Manas
Library of the State Academy under the President 
of the Kyrgyz Republic
3.1.3 grey literature 
Grey literature includes documents published by governments, organisations, and businesses but not by 
commercial publishers. Applying our substantive, geographic and temporal criteria, we included the follow
 +$&LVDQDWLRQDOJRYHUQPHQWDJHQF\LQ5XVVLDDQGVRPHRWKHUSRVW6RYLHWVWDWHVWKDWRYHUVHHVWKHDZDUGLQJRIDGYDQFHGGHJUHHV+$&KDVFRP
SLOHGDQGFHUWL¿HGDVHULHVRIMRXUQDOVLQZKLFKVFLHQWL¿FDQGRWKHUDUWLFOHVDUHSXEOLVKHG+$&RIWKH.\UJ\]5HSXEOLFLVWKHVWDWHVFLHQWL¿FH[SHUW
ERG\VXERUGLQDWHGWRWKH*RYHUQPHQWRIWKH.\UJ\]5HSXEOLFZKLFKGHYHORSVDQGLPSOHPHQWVDXQL¿HGVWDWHSROLF\DQGDWWHVWDWLRQRIVFLHQWL¿F
DQGVFLHQWL¿FSHGDJRJLFDOSHUVRQQHODZDUGLQJGHJUHHVkandidat nauk and doktor nauk) and assigning academic titles (docent, professor). HAC 
was never established in Tajikistan, even during Soviet times, and HAC of the Russian Federation serves as the responsible entity for Tajikistan.
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LQJW\SHVRIJUH\OLWHUDWXUHFRQIHUHQFHSURFHHGLQJVWHFKQLFDOUHSRUWVIURPJRYHUQPHQWDJHQFLHVQRQJRY
HUQPHQWDORUJDQLVDWLRQVPXOWLODWHUDORUJDQLVDWLRQVLQWHUQDWLRQDO¿QDQFLDOLQVWLWXWLRQVRUUHVHDUFKJURXSV
H[WHUQDOHYDOXDWLRQUHSRUWVRIGHYHORSPHQWSURMHFWVQRQ+$&FHUWL¿HGMRXUQDODUWLFOHVDQGSROLF\RUGH
velopment strategies. 
We also included reports from tourism industry stakeholders such as leading tour operators and agencies, and 
hotels and camp owners that contained perspectives on the tourism industry in Kyrgyzstan and opinions and 
recommendations on tourism development by experts and professional tour operators. Such reports are pub
lished in Kyrgyzstan but not in Tajikistan.
*UH\OLWHUDWXUHSXEOLFDWLRQVZHUHLGHQWL¿HGWKURXJKUHFRPPHQGDWLRQVIURPNH\LQIRUPDQWVDQGWKHQWKURXJKD
VQRZEDOODSSURDFKLQFOXGLQJVHDUFKLQJWKHUHIHUHQFHVHFWLRQVRIDOOLGHQWL¿HGOLWHUDWXUH0DQ\LQLWLDOO\LGHQWL
¿HGGRFXPHQWVGLGQRWLQFOXGH¿QGLQJVEDVHGRQHPSLULFDOLQYHVWLJDWLRQRUDFOHDUDQDO\WLFDOFRPSRQHQWDQG
were subsequently excluded. 
3.2 data entry and Analysis
Data were extracted from each document for quantitative and qualitative analysis and entered into a digital 
Lime Survey form that was linked to a database (See Annex 2).
3.2.1 Analysing the State of Research on Mountain Tourism and Sustainability in 
Kyrgyzstan and Tajikistan 
To qualitatively analyse the state of research on mountain tourism and sustainability in Kyrgyzstan and Ta
MLNLVWDQZH¿UVWFDWHJRULVHGHDFKGRFXPHQWEDVHGRQLWV¿WZLWKLQRQHRUPRUHRIWKH$LPVRI6XVWDLQDEOH
7RXULVP)UDPHZRUN:HWKHQLGHQWL¿HGDQGH[WUDFWHGGLUHFWTXRWDWLRQVRUSDUDSKUDVHGWH[WWKDWUHSUHVHQWHG
WKHSULPDU\FRQWULEXWLRQRIWKHGRFXPHQW$¿UVWOHYHOFRGHFRQVLVWHQWZLWKWKHDLPVZDVDVVLJQHGWRWKH
WH[W1DUUDWLYH GDWD FRGHG XQGHU HDFK DLPZDV WKHQ IXUWKHU FDWHJRULVHG DQG DVVLJQHG VXEFRGHV EDVHG RQ
themes that emerged from the data. These themes were used to organise a synthesis of the literature. To identify 
knowledge gaps, we compared the themes that emerged to the policy areas associated with each of the 12 Aims 
of Sustainable Tourism Framework (UNEP and UNWTO 2005). 
To quantitatively analyse the distribution of research across other variables, we coded each document based 
RQSXEOLFDWLRQW\SHWRXULVPW\SHJHRJUDSKLFVFRSHDQGIRFXVRQVSHFL¿FWRXULVPGHVWLQDWLRQV'HVFULSWLYH
statistical analyses of these distributions were also used to highlight gaps in research.
4. Results
This section presents the analyses of the publications selected for review. Section 4.1 includes a descriptive 
quantitative analysis of the publications. Section 4.2 focuses on the state of mountain tourism and sustainabil
ity research in Kyrgyzstan and Tajikistan and includes quantitative and qualitative analyses structured by the 
UNWTO/UNEP 12 Aims of Sustainable Tourism Framework. 
4.1 Quantitative description of Selected Publications 
Eighty seven publications were selected for analysis based on the types of publications and criteria described 
in Section 3. This included:
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 Academic articles published in Kyrgyzstan and Tajikistan – 45 (52 percent)
 International academic articles – 11 (13 percent)
 Grey literature – 31 (35 percent)
All academic articles published in Kyrgyzstan and Tajikistan were Russian language publications, with the 
exception of one in Kyrgyz and one in Tajik. All international academic articles and most of the grey literature 
ZHUHLQ(QJOLVKIRXUJUH\OLWHUDWXUHSXEOLFDWLRQVZHUHLQ5XVVLDQ
7KHUHZHUHDGGLWLRQDOSXEOLFDWLRQVLGHQWL¿HGWKDWPHWWKHVXEVWDQWLYHFULWHULDEXWQRWWKHHPSLULFDODQGDQDO\WL
cal criteria described in Section 3. 
The publications were categorised by country, tourism destination and tourism type. 
4.1.1 What country(s) do the selected publications focus on? 
Most of the selected publications (59 percent) focused on Kyrgyzstan, 28 percent focused on Tajikistan, and 
the remaining 13 percent focused on Kyrgyzstan and/or Tajikistan and other countries (Figure 3). 
Figure 3. What country(s) do the selected publications focus on?
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4.1.2 What is the distribution of the selected publications by year?
0RVWRIWKHSXEOLFDWLRQVWKDWPHWWKHFULWHULDZHUHSXEOLVKHGEHWZHHQDQGYHU\IHZSXEOLVKHGEH
fore 2001 were selected (Figure 4). 
Figure 4. number of publications in 1984-2012 in Kyrgyzstan and Tajikistan.
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4.1.3 What tourism destinations do the selected publications focus on? 
1HDUO\ WZRWKLUGVRI WKH VHOHFWHGSXEOLFDWLRQV SHUFHQWGLGQRW IRFXVRQD VSHFL¿F WRXULVPGHVWLQDWLRQ
DQGLQVWHDGIRFXVHGRQQDWLRQDORUUHJLRQDOWRXULVPLVVXHV$PRQJWKHVSHFL¿FGHVWLQDWLRQVIRFXVHGRQLQWKH
UHPDLQLQJSXEOLFDWLRQV,VV\N.XOLQ.\UJ\]VWDQSHUFHQWDQGWKH3DPLUVLQ7DMLNLVWDQSHUFHQWZHUH
the most popular. Other destinations, such as Arslanbob, Bishkek, Karokol, Penjikent and Ala Archa in Kyr
gyzstan, were each the focus of three or fewer publications (less than 3 percent) (Figure 5). 
)LJXUH)RFXVRQ6SHFL¿F7RXULVW'HVWLQDWLRQLQ.\UJ\]VWDQDQG7DMLNLVWDQ
12%
3%
3% 1%1%
1%
9%
2%
1%
67%
Issyk-Kul, KG
Peak Lenina, KG
Karakol, KG
Bishkek, KG
Arslanbob, KG
Sary Chelek, KG
Pamirs, TJ
Tajik NaƟonal Park, TJ
Penjikent, TJ
Others (generic focus), both KG and TJ
4.1.4 What type of tourism did the selected publications focus on?
1HDUO\KDOIWKHVHOHFWHGSXEOLFDWLRQVRQ.\UJ\]VWDQRUSHUFHQWDQGPRUHWKDQWZRWKLUGVRIWKHSXEOL
FDWLRQVRQ7DMLNLVWDQRUSHUFHQWIRFXVHGRQDGYHQWXUHHFRPRXQWDLQDQGQDWXUHWRXULVP6PDOOSUR
SRUWLRQVRIWKHOLWHUDWXUHIRFXVHGRQWKH6LON5RDGFXOWXUDOKHULWDJHDQGKLVWRULFDOWRXULVPVSDDQGZHOOQHVV
WRXULVPDQGEXVLQHVVWRXULVPLQERWKFRXQWULHV)LQDOO\LQ.\UJ\]VWDQSXEOLFDWLRQVRUSHUFHQWDQG
in Tajikistan (4 publications or 17 percent) of literature focused on other types of tourism or did not specify a 
particular type of tourism (Figure 6).
Figure 6. Types of Tourism Researched in Publication in Kyrgyzstan and Tajikistan.
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Results
4.2 The State of Mountain Tourism and Sustainability Research on 
Kyrgyzstan and Tajikistan 
This section includes the results of quantitative and qualitative analyses of the primary contributions of the 
selected publications. The results are structured using the UNEP/UNWTO 12 Aims of Sustainable Tourism 
Framework. 
The main content of each publication was attributed to one or more of the aims in the 12 Aims of Sustainable 
Tourism Framework (Figure 7). Of the 87 publications analysed, a large majority (87 percent) were attributed 
to the economically oriented aims of “economic viability” (48 percent), “local prosperity” (31 percent), and 
“employment quality” (8 percent). 
7KHUHZHUHSXEOLFDWLRQVSHUFHQWDWWULEXWHGWRWKH¿YHVRFLDOO\RULHQWHGDLPV³/RFDOFRQWURO´SHU
FHQWZDVWKHPRVWSRSXODU7KHUHPDLQLQJVRFLDOO\RULHQWHGDLPVRI³YLVLWRUIXO¿OOPHQWSHUFHQW´³VRFLDO
equity” (7 percent), “community wellbeing” (6 percent) and “cultural richness” (6 percent) received minimal 
attention in the literature. 
The four environmentally oriented aims were the focus of 34 publications (39 percent) publications. Within 
these, “biological diversity” (23 percent) and “physical integrity” (13 percent) were the most popular, while 
³HQYLURQPHQWDOSXULW\´ZDVWKHIRFXVRISHUFHQWDQG³UHVRXUFHVHI¿FLHQF\´ZDVQRWIHDWXUHGDWDOO
Figure 7. distribution of reviewed literature through the 12 Aims of Sustainable Tourism Framework
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$IWHUDWWULEXWLQJWKHPDLQFRQWULEXWLRQRIHDFKSXEOLFDWLRQWRRQHRUPRUHRIWKHDLPVZHLGHQWL¿HGDQGIXUWKHU
categorised the most prominent topics. The description of each of these topics, including excerpts from the publica
tions, illustrates the prominent contributions to research on tourism and sustainability in Kyrgyzstan and Tajikistan. 
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(DFKVHFWLRQEHORZLQFOXGHVWKHWLWOHGH¿QLWLRQRIWKHDLPLQLWDOLFVDQGWKHQXPEHURISXEOLFDWLRQVDWWULEXWHGWRLW
6XEVHFWLRQVDUHRUJDQLVHGWKHPDWLFDOO\7KHPDLQ¿QGLQJVUHOHYDQWWRWKHVHVXEVHFWLRQVDUHVXPPDULVHGLQLWDOLFV
XQGHUHDFKVXEVHFWLRQWLWOH/RQJHUGHVFULSWLRQVRIWKHUHVHDUFKLQFOXGLQJH[FHUSWVIROORZ,QWHUSUHWDWLRQRIWKH
¿QGLQJVLVLQFOXGHGLQ6HFWLRQ)LQDOO\MXVWDVWKHDLPVRYHUODSVLJQL¿FDQWO\VRGRPDQ\RIWKHWRSLFVWKDW
emerged. In each section, we emphasise how overlapping topics are relevant to the particular aim being discussed. 
4.2.1 economic Viability (41 publications)
“To ensure the viability and competitiveness of tourism destinations and enterprises, so that they are able to 
FRQWLQXHWRSURVSHUDQGGHOLYHUEHQH¿WVLQWKHORQJWHUP´81(3DQG81:72 
Economic viability was the focus of the largest number of publications. These publications emphasised the 
SULPDU\UROHRIWRXULVPLQVXSSRUWLQJHFRQRPLFJURZWKDQGLGHQWL¿HGFKDOOHQJHVWRDQGRSSRUWXQLWLHVIRUHFR
nomic viability. Challenges include: inadequate regulatory frameworks, tourism services and infrastructure, 
skills and vocational training, and stakeholder collaboration. While each challenge can be viewed as an op
SRUWXQLW\WZRZHUHFRQVLVWHQWO\LGHQWL¿HGDVKDYLQJWKHSRWHQWLDOWRPDNHWRXULVPPRUHHFRQRPLFDOO\YLDEOH
FURVVERUGHUWRXULVPZLWK$IJKDQLVWDQ&KLQD7DMLNLVWDQDQG.\UJ\]VWDQDQGHFRWRXULVP$FRQVLVWHQWPHV
sage in the publications was that the tourism sector is not achieving its economic potential. 
Contribution of tourism to economic growth 
Tourism has contributed to economic growth and created additional sources of income in rural mountain areas 
of Kyrgyzstan and Tajikistan. However, tourism is underperforming economically, compared to its potential. 
Since the late 1990s, and with the exception of periods marked by political instability, the tourism sector in 
Kyrgyzstan has consistently increased its share of GDP.7 The direct contribution of the tourism sector reached 
4.2 percent of GDP in 2011 (NSC 2011). In 2011, net exports of travel services were USD 223.8 million and 
the average foreign tourist spent USD 86 per day in Kyrgyzstan (SIAR Research & Consulting 2012). Aty
VKRYFDOFXODWHGWKDWLQ.\UJ\]VWDQ³WKHHFRQRPLFEHQH¿WRIQHZO\EXLOWUHVRUWVDQGUHFUHDWLRQDOIDFLOLWLHVLV
roughly more than KGS 60 million (USD 1.2 million) per year” (2008:52). 
7 Tourism statistics in Kyrgyzstan and Tajikistan are neither transparent nor reliable. Both governments publish tourism data through their statistics agencies, 
but do not provide the source or methods used to generate data. The statistics in this section were included in the publications selected for review.
The scenic Pamir Highway 
connects Kyrgyzstan, Tajik-
istan, Western China and 
Afghanistan. (Dieter Zirnig 
2011)
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In Tajikistan, national level statistics were less accessible and reliable. Consultancy reports focused on commu
QLW\OHYHOSURMHFWVGLGLQFOXGHVRPHHFRQRPLFDQDO\VLV7KH(XURSHDQ&HQWUHIRU(FR$JUR7RXULVP(&($7
DQDO\VHGWKHHFRQRPLFLPSDFWRIWZR(XURSHDQ8QLRQIXQGHGHFRWRXULVPSURMHFWVLPSOHPHQWHGIURP
to 2009. One was implemented in Zerafshan valley by German Agro Action and the other was implemented 
in the Greater Pamir area by the Mountain Societies Development Support Programme (MSDSP) (Kloiber 
2007). The latter included a survey to analyse the project outcomes and made a general conclusion that proper 
HVWDEOLVKPHQWDQGPDQDJHPHQWRIHFRWRXULVPKHOSHGDFKLHYHVKRUWWHUPHFRQRPLFJURZWKIRUWKHWDUJHWFRP
PXQLWLHVORQJWHUPHFRQRPLFEHQH¿WFRXOGQRW\HWEHPHDVXUHG
Publications also focused on the unrealised economic potential of tourism in Kyrgyzstan and Tajikistan, par
ticularly when compared to the global growth of the industry and the relative economic success of Uzbekistan 
and Western China. The United Nations Investment Guide to the Silk Road (2009) is a comprehensive study 
that explores the potential investment climate in Central Asia. The Guide states that the new Silk Road Region 
“has a potential to become one of the world’s unique tourism destinations, and the distribution of interrelated 
WRXULVPDFURVVWKH¿YHFRXQWULHVPDNHVLWLGHDOIRUFURVVERUGHURUUHJLRQDOLQYHVWPHQWRSSRUWXQLWLHV´81&
TAD 2009:10). The number of tourists interested in Silk Road tourism in Central Asia is growing exponen
tially, but the actual number of tourists in Tajikistan is still low (UNCTAD 2009:3). 
Inadequate regulatory frameworks 
2XWGDWHGODZVEXUGHQVRPHOLFHQVLQJSURFHVVHVDQGLQDGHTXDWHWRXULVPUHJXODWLRQVSUHYHQWERWKIRUHLJQDQG
domestic investment and limit the capacity of local tour operators to make tourism economically viable. 
Publications focused on Tajikistan highlighted regulatory inadequacies and made recommendations regarding 
WKHUROHRIJRYHUQPHQW$VWXG\E\$NQD]DURYHWDOLQFOXGHGLQWHUYLHZVZLWKORFDOHFRWRXULVPVWDNH
KROGHUVLQWKH3DPLUVDQGFRQFOXGHGWKDW³7KHUHLVQROHJDOEDVLVRURI¿FLDOVWUDWHJ\IRUSURPRWLQJWRXULVP
GHYHORSPHQWLQ7DMLNLVWDQ´2WKHUVWXGLHVFRQ¿UPWKHQHHGIRUWKHJRYHUQPHQWWRHVWDEOLVKDQDWLRQDO
WRXULVPVWUDWHJ\<RURY06'637DLW6SHFL¿FDOO\<RURYVXJJHVWHG
WKDWWKHJRYHUQPHQWDQGUHVSRQVLEOHDJHQFLHVIRFXVRQ³HVWDEOLVKLQJDV\VWHPRI¿QDQFLDOUHVSRQVLELOLW\«DQG
… creating an enabling investment climate for domestic and international entities that invest into development 
of the tourism industry.” Tait’s Country Review and Evaluation Report for Tourism Development in Tajikistan 
(2008) suggests clarifying government roles and responsibilities when developing policies. He concludes that 
³ZKHQSROLFLHVDUHWREHPRGL¿HGWKDW&RPPLWWHHRI<RXWK$IIDLUV6SRUWVDQG7RXULVPXQGHUWKH*RYHUQPHQW
of the Republic of Tajikistan shall be allowed to provide the necessary investigation and due diligence to create 
a viable framework for addressing these issues while remaining consistent with Tajik political practices” (6). 
Jetti Uguz Valley: Silk Road 
old and new (Andie Arbeit 
2005)
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Kyrgyz academic literature included similar conclusions about inappropriate state management on the eco
nomic viability of the tourism industry. Karymshakova (2008) stated, “Effective development of tourism in the 
Kyrgyz Republic is, to a great extent, hampered by the lack of clear public policy in the area of tourism devel
opment, inadequacy of public infrastructure, inadequate coverage of tourism development issues in scholarly 
DQGUHVHDUFKZRUNDQGODFNRIVFLHQWL¿FPHWKRGRORJ\WRMXVWLI\WKHQDWXUHDQGH[WHQWRIJRYHUQPHQWUHJXODWLRQ
RIWKHWRXULVPLQGXVWU\´.DVHQRYLGHQWL¿HGVSHFL¿FQHJDWLYHLPSOLFDWLRQVRIJRYHUQPHQW¶VUROH
³«VLQFHWRXULVPRSHUDWRUVDQGWRXULVPDJHQWVDUHQRORQJHUVXEMHFWWROLFHQVLQJWKLVODFNRIJRYHUQPHQW
regulation, in turn, created multiple problems and complicated development of collaboration with external par
ties. All of these led to a disorganised, chaotic development of the tourism market” (4). 
Palmer (2006), publishing in the international academic literature, concluded that the State Agency for Tour
ism in Kyrgyzstan has an “apathetic attitude” and does not contribute enough to the development of the tour
ism sector in Kyrgyzstan (56). 
Inadequate quality of tourism services and infrastructure
7KHORZTXDOLW\RIWRXULVPVHUYLFHVDQGIDFLOLWLHVOLPLWVWKHLQGXVWU\¶VHFRQRPLFYLDELOLW\7KLVLVHVSHFLDOO\WUXH
RIWKHTXDOLW\RIKRWHOVDQGVDQDWRULXPIDFLOLWLHVDQGVXEVWDQGDUGDLUSRUWVHUYLFHV,I.\UJ\]VWDQDQG7DMLNLVWDQ
are to be international destinations, they must meet international standards. 
7KHGHFOLQHRILQIUDVWUXFWXUHDQGVHUYLFHVLQSRVW6RYLHW.\UJ\]VWDQDQG7DMLNLVWDQLVFRPPRQO\UHIHUHQFHGLQ
tourism literature. Kojokmatov’s (2012) study on branding in tourism concluded that “in the vast majority of 
cases the tourism infrastructure in Kyrgyzstan is inadequate and does not meet the needs of tourists’ interna
WLRQDOUHTXLUHPHQWV7KHWRXULVPLQIUDVWUXFWXUHGRHVQRWRIIHUWKHQHFHVVDU\FRPIRUWLWLVREVROHWHDQGVLJQL¿
cantly worn out. Massive investments are required into rehabilitation, modernisation and renovation. There is 
ZHOOGHVHUYHGFULWLFLVPRIWKHTXDOLW\DQGUDQJHRIVHUYLFHVRIIHUHGDWPDQ\WRXULVPGHVWLQDWLRQV´
.\UJ\]VWDQDQGLQSDUWLFXODUWKH,VV\N.XOUHJLRQZDVZHOONQRZQLQWKH6RYLHWHUDIRUKLJKTXDOLW\VHUYLFHVDW
sanatoriums and hotels. During that period, sanatoriums were run by the labour unions and were strictly monitored 
for compliance with sanitary and other quality control requirements. Bokontaeva (2004) concluded that after 1990 
PRVWVDQDWRULXPVDQGUHVRUWVEHFDPHSULYDWHRUMRLQWVWRFNFRPSDQLHVZKLFKOHGWRWKHDEROLWLRQRIFRPPRQFRQWURO
systems and a subsequent reduction in the quality of infrastructure and standards of tourism service. 
Finally, a survey of over 2,100 international and local tourists conducted by the Swiss State Secretariat for 
Soviet Health Resort at Khoji 
Obi Garm, Tajikistan (Qobiljon 
Shokirov 2012)
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Economic Affairs (SECO) concluded that “the level of service at the airports, both local and international, does 
QRWPHHWLQWHUQDWLRQDOVWDQGDUGV´
Inadequate technical skills and vocational training 
Tourism will only be economically viable if service providers have technical skills. There is a need for voca-
tional training of tourism service providers. 
The lack of technical skills and relevant vocational training was highlighted in several publications as an 
impediment to the economic viability of tourism. GIZ/GOPA’s assessment of labour market needs for staff 
training in the tourism and textile industries at vocational education institutions suggests that lack of state 
level technical regulatory system for hotel services in Tajikistan (2012:6). An analysis of training pro
JUDPPHVIRUWRXULVPVSHFLDOLVWVLQ7DMLNLVWDQVLPLODUO\FRQFOXGHGWKDW³7KHUHLVDODFNRITXDOL¿HGVSHFLDO
ists who can provide services of appropriate quality in the tourism sector in Tajikistan” (Kadirov 2007: 305). 
A review and evaluation report for tourism development in Tajikistan concluded, “vocational training is the key fac
tor for tourism development in Tajikistan” (Tait 2008: 9). The report is based on the results of interviews with a va
riety of stakeholders and site visits conducted by the author. The report includes the following strategies to improve 
WKHFRPSHWLWLYHQHVVRIWRXULVPGHVWLQDWLRQV³(VWDEOLVKKRVSLWDOLW\WUDLQLQJFHQWHUVZLWKLQWKHXQLYHUVLW\VWUXFWXUH
and 2) Establish partnerships with foreign institutions to provide high quality hospitality training” (2008:10). 
$UHSRUWRQWKHLGHQWL¿FDWLRQRIFURVVERUGHUWRXULVPGHVWLQDWLRQVDQGGHYHORSPHQWRIWRXUSDFNDJHVEDVHGRQ
DWZRZHHN¿HOGYLVLWDQGVXUYH\FRQFOXGHGWKDWWKHUHLVDVLJQL¿FDQWQHHGIRUKRVSLWDOLW\DQGYRFDWLRQDOWUDLQ
LQJWRLPSURYHWKHFDSDFLW\RIWRXURSHUDWRUVVSHFL¿FDOO\LQ%DGDNKVKDQUHJLRQRI7DMLNLVWDQ-RQHV,Q
contrast to Tait, Jones asserts that bringing in international experts on hospitality is costly and it would be more 
HI¿FLHQWWRHPSOR\WUDLQHUVUHVLGLQJLQWKHUHJLRQ
The need for technical skills for tourism service provision and the lack of vocational training is relevant to at 
OHDVWWZRRIWKHDLPVHFRQRPLFYLDELOLW\DQGYLVLWRUIXO¿OOPHQW
Inadequate stakeholder collaboration 
Sustained economic growth of the tourism industry depends on the ability of a complex network of tourism stake-
holders to cooperate in the development, management and marketing of tourism in Kyrgyzstan and Tajikistan. 
Climbers at base camp, Fann 
Mountain, Tajikistan. (Qobiljon 
Shokirov, 2012)
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Numerous publications on Tajikistan argue that tourism stakeholders, especially tourism operators, must see beyond 
VKRUWWHUPLQGLYLGXDOJDLQVIURPZRUNLQJFRPSHWLWLYHO\LQLVRODWLRQDQGLQVWHDGZRUNWRJHWKHUWRH[SDQGWKHWRXU
LVPVHFWRUDVDZKROH.ORLEHU2GLORYD-RQHV.ORLEHUVWDWHVWKDWLWLVDEVROXWHO\QHFHVVDU\IRU
tourism partners “to improve internal communication” and “spend more time on participatory approach for tourism 
development in Tajikistan.” (sic-RQHVSRLQWVWRWKHPXWXDOEHQH¿WRIFROODERUDWLRQDURXQGPDUNHW
ing and suggests that all local tour agencies should be advertised under one brand name developed collaboratively. 
Some of the literature focused on stakeholder collaboration in Kyrgyzstan emphasised positive developments. 
Werner (2003) examined the role of tour operators in cultivating a positive image of Central Asia through the 
collaborative promotion of Kyrgyzstan and Kazakhstan as new tourism destinations. Werner noted “although 
tour operators are in regular competition with each other, they also cooperate in alliance with and sometimes 
against another group of stakeholders” (156). A leading tour operator of Kyrgyzstan concluded that the ad
venture tourism sector, which has experienced growth rates of 15 to 20 percent in recent years, is an example 
RIWKHEHQH¿WVRIFRRSHUDWLRQ³&RPSHWLWLRQLQWKLVPDUNHWPDQLIHVWVLWVHOILQLQFUHDVHGFRRSHUDWLRQEHWZHHQ
market players. Adventure tourism is probably the best example of fruitful collaboration, joint promotion and 
lobbying of interests by the tourism operators in Kyrgyzstan” (Komissarov 2003). 
Economic opportunities in cross border tourism 
Cross border cooperation represents an opportunity for making small-scale tourism businesses and eco-tour-
ism projects economically viable for mountain communities in the border areas of Kyrgyzstan, Tajikistan, 
Afghanistan and China. 
Publications relevant to economic viability largely focused on inadequacies and impediments. Cross border 
tourism cooperation, however, was frequently cited as an opportunity to make tourism viable in remote bor
der areas. One recurring theme was the potential to promote the Central Asian region as a whole. “The future 
FRXOGEHWKHSDVW´VWDWHGRQHVWXG\UHIHUULQJWRWKHPRGHUQGD\6LON5RDGUHJLRQ81&7$'7KHVWXG\
argues that the “Silk Road region has the potential to become one of the world’s unique tourism destinations, 
DQGWKHGLVWULEXWLRQRILQWHUUHODWHGWRXULVPUHVRXUFHVDFURVVWKH¿YHFRXQWULHVPDNHVLWLGHDOIRUFURVVERUGHU
or regional investment opportunities” (9). The Pamir Alai Transboundary Conservation Area (PATCA) is an 
example of cross border collaboration between Tajikistan and Kyrgyzstan. Kloiber (2007) analysed PATCA 
DFWLYLWLHVLQKHUFDVHVWXG\RQPRXQWDLQHFRWRXULVPLQ.\UJ\]VWDQDQG7DMLNLVWDQDQGFRQFOXGHGWKDWWKHFRO
ODERUDWLRQUHVXOWHGLQVPDOOEXVLQHVVHVQXUVHULHVFUDIWVVKRSVDQGVPDOOVFDOHHFRWRXULVPSURMHFWVWKDWGLYHU
VL¿HGVRXUFHVRILQFRPHLQWKHUHJLRQ
On the road to Sary-Tash 
village in the cross-border 
area of Kyrgyzstan and Ta-
jikistan, with a view of Peak 
/HQLQKWWSVZZZÀLFNU
com/photos/41948864@
N00/1169863848/in/photolist-
2MnRLm-4LJb2i-4LJb3V-
a49GTs-hXQQBi-2MjLDC-
2MirLZ-dB9koF)
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$Q06'63UHSRUWLGHQWL¿HGDQGDVVHVVHGKLJKSRWHQWLDOFURVVERUGHUWRXULVPGHVWLQDWLRQVEHWZHHQ7DMLNLVWDQ
DQG$IJKDQLVWDQ7KHVWXG\FRQFOXGHGWKDWWR³SURPRWHDQGGHYHORSFURVVERUGHUWRXULVPWKHUHQHHGVWREH
VLJQL¿FDQWO\PRUHFRRSHUDWLRQEHWZHHQVWDNHKROGHUVRQERWKVLGHVRIWKHERUGHU´7KHVWXG\SRLQWHGRXWWKDW
links between MSDSP Tajikistan and the Aga Khan Foundation Afghanistan have to be strengthened towards 
this end (Jones 2010:3). 
An MSDSP study on tourism development prospects in GBAO, Tajikistan investigated travel across national 
ERUGHUV7KHVWXG\FRQFOXGHGWKDWWKHUHDUHQRVSHFL¿FUHJXODWLRQVRULQIRUPDWLRQIRUIRUHLJQWRXULVWVUHJDUGLQJ
visas and how to travel from Tajikistan to Afghanistan. In early 2000, travelling was only permitted for indi
YLGXDOVDI¿OLDWHGZLWKLQWHUQDWLRQDOQRQJRYHUQPHQWDORUJDQLVDWLRQVZRUNLQJLQWKHUHJLRQ7UDYHOOLQJWKURXJK
Culma Pass across the Chinese border to Kashgar was also limited to only Tajik and Chinese citizens. The 
study concludes that there should be standard procedures for travelers moving between Tajikistan, China and 
Afghanistan. Local authorities should be able to negotiate and open the access road at cross border areas for 
WRXULVWVZKRFRXOGVLJQL¿FDQWO\FRQWULEXWHWRWKHHFRQRPLFYLDELOLW\RIWRXULVPLQERUGHUDUHDV06'63
Economic opportunities in Eco-tourism 
(FRWRXULVPLQ7DMLNLVWDQSURPLVHVJRRGHFRQRPLFUHWXUQVHYHQZLWKRXWODUJHLQYHVWPHQWV
(FRWRXULVPGH¿QHGLQWKHUHYLHZHGSXEOLFDWLRQVDVVPDOOVFDOHFRPPXQLW\EDVHGWRXULVPWKDWLVHFRORJLFDO
O\DQGFXOWXUDOO\IULHQGO\ZDVLGHQWL¿HGDVDSRWHQWLDOJURZWKVHFWRULQWKHOLWHUDWXUH$NQD]DURY,VNDQGDURY
DQG0HOQLFKNRY¶VVWXG\RQHFRWRXULVPLQWKH3DPLU5HJLRQGHFODUHGWKDW³HFRWRXULVPLVIHDVLEOHLQ
Tajikistan…and… ecotourism conserves major natural resources and would not require larger investment, 
could stimulate development of local private business, and promote sustainable development in the country” 
$FFRUGLQJWR.ORLEHUWKHSURVSHFWVRIHFRWRXULVPLQ7DMLNLVWDQZHUH¿UVWSURPLQHQWO\GLV
FXVVHGDWWKH*OREDO0RXQWDLQ6XPPLWLQ%LVKNHNLQ6KRUWO\DIWHUWKDWWKH¿UVWVPDOOVFDOHHFRWRXULVP
SURMHFWZDVLPSOHPHQWHGE\$&7('LQ0XUJDEIROORZHGE\VPDOOVFDOH06'63SURMHFWVLQ:HVWHUQ3DPLUV
(14). Kloiber concluded that of the approximately 1,500 tourists who visited the Pamirs in 2003, 10 percent 
HQJDJHGLQHFRWRXULVP7KHJURZLQJLQWHUHVWLQHFRWRXULVPIURPERWKWRXULVWVDQGWRXURSHUDWRUVKDVOHG
to greater commitments by international aid agencies and the Government of Tajikistan. From 2007 to 2009, 
WKH(XURSHDQ8QLRQ¶V&HQWUDO$VLDLQYHVWPHQWSURJUDPPHFRQWULEXWHGDWRWDOEXGJHWRI86'WRHFR
tourism initiatives (37). 
(FRWRXULVPDOVRHPHUJHGLQSXEOLFDWLRQVDVVRFLDWHGZLWKWKHDLPVRI³ORFDOSURVSHULW\´DQG³ORFDOFRQWURO´
Kyrgyz family engaged in eco-
tourism in Kegety gorge near 
Tokmok (Qobiljon Shokirov, 
2013) 
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4.2.2 local Prosperity (27 publications) 
“To maximise the contribution of tourism to the economic prosperity of the host destination, including the 
SURSRUWLRQRIYLVLWRUVSHQGLQJZKLFKLVUHWDLQHGORFDOO\´81(3DQG81:72
The second largest number of publications was devoted to the aim of “local prosperity”. A prominent theme 
ZDVWKHQHHGWRVSHFL¿FDOO\WDUJHWWRXULVPGHYHORSPHQWLQUHPRWHPRXQWDLQDUHDV7RSLFVLQFOXGHGWKHSRWHQ
WLDOIRUHFRDQGFRPPXQLW\EDVHGWRXULVPGHYHORSPHQWLQUXUDODUHDVWKHSRWHQWLDORISULYDWLVDWLRQWKHUROH
of foreign tour operators, and the need to target both human capacity and infrastructure development in rural 
communities. 
Eco- and community-based tourism for local prosperity 
(FRDQGFRPPXQLW\EDVHGWRXULVPLVHIIHFWLYHPHDQVRISURPRWLQJORFDOSURVSHULW\/RFDOHFRQRPLFEHQH¿WV
from existing initiatives in Kyrgyzstan and Tajikistan are limited to the formal CBT network. 
6HYHUDOSXEOLFDWLRQVWRXWHGWKHSRWHQWLDOHFRQRPLFEHQH¿WVRIHFRWRXULVPLQFOXGLQJWKHFUHDWLRQRIQHZOR
FDOMREVDQGWKHH[SDQVLRQRIOLYHOLKRRGRSWLRQVLQUXUDODUHDVEH\RQGDJULFXOWXUH$&7('+DPLGRYD
0XPLQL2GLORYD81(6&26SHFL¿FDFWLYLWLHVPHQWLRQHGLQFOXGHGWKHYDORULVDWLRQ
of local museums, promotion and sale of local handicrafts, sale of local tours increasing the recreational use 
RIQDWLRQDOSDUNVDQGRWKHUSURWHFWHGDUHDV2QHSXEOLFDWLRQGHVFULEHGWKHSXUSRVHRIDQHFRWRXULVPSURMHFW
LQWKH(DVWHUQ3DPLUVDVFUHDWLQJVXI¿FLHQWORFDOHFRQRPLFRSSRUWXQLWLHVWRORZHUWKHODERXUPLJUDWLRQUDWHWR
Russia (ACTED 2004)8. 
7KHPRVWGHWDLOHG¿QGLQJVRQORFDOHFRQRPLFLPSDFWZHUHOLQNHGWRD&%7LQLWLDWLYHWKDWZDVGHYHORSHGLQ
Kyrgyzstan with Swiss funding in the early 2000s. Watanabe et al. (2009) described how demand for CBT 
SURGXFWVDQGVHUYLFHVLQFUHDVHGVLQFHWKHLQLWLDWLYH¶VLQFHSWLRQDQGWKDWORFDOEHQH¿WVIURPWRXULVPLQFUHDVHG
During the 2008 tourist season, CBT members generated 412 direct jobs with an average salary of USD 40 per 
month (13). Asykulov (2012) estimated that each household in Arstanbap that is operating a business formally 
8 The report concluded that while the project had a positive economic impact, but did not lower the migration rate. 
Community-based Tourism (CBT) homestay families in Kochkor, Kyrgyzstan  
KWWSVZZZÀLFNUFRPSKRWRV#1LQVHW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OLQNHGWRWKH&%7LQLWLDWLYHHDUQVURXJKO\DSSUR[LPDWHO\86'WRSHU\HDU7KLVPDNHVXSEHWZHHQ¿YH
and 50 percent of their annual income. 
A UNESCO report (2003) based on outcomes of a meeting on “Development of Cultural and Ecotourism 
in the Mountainous Regions of Central and South Asia”, included analyses of how much and at what scale 
HFRWRXULVP FRXOG EHQH¿W ORFDO FRPPXQLWLHV LQ WKH(DVWHUQ3DPLUV$PDMRU UHFRPPHQGDWLRQZDV WKDW
WKHVHPLQRPDGLFOLIHVW\OHDQGHQYLURQPHQWVKRXOGEHDNH\GULYHUIRUWRXULVPSURGXFWGHYHORSPHQWLQ
WKH(DVWHUQ3DPLUV7KHUHSRUWDOVRUHFRPPHQGHGEHWWHUPDUNHWLQJVWUDWHJLHVLQFOXGLQJGHWDLOHGUH¿QHG
itineraries and improved transportation and accommodation. Amatov and Amatova (2012) recommended 
FRPPXQLW\EDVHGHFRWRXULVPWRVXSSRUWWKHGHYHORSPHQWRIHFRQRPLFDOO\GHSUHVVHGPLQLQJYLOODJHVLQ
.\UJ\]VWDQORFDWHGLQUHPRWHHFRORJLFDOO\LQWDFWEHDXWLIXODUHDVVXFKDV.DGM\6DL$N7X].DGDP-DL
DQG0DLO\6XX
+DPLGRYDKRZHYHUHPSKDVLVHGWKDWGHVSLWHSRWHQWLDOORFDOHFRQRPLFEHQH¿WVRIHFRWRXULVPWKHUHLV
not enough government support to develop the sector. 
Odilova (2012) asserts, in her study on the challenges of creating and developing a regional tourism and recrea
WLRQFRPSOH[LQWKH5HSXEOLFRI7DMLNLVWDQKRZWRXULVPFRXOGEHGHYHORSHGWRPD[LPLVHORFDOEHQH¿WV³/RFDO
FRPPXQLW\FDSDFLW\GHYHORSPHQWVKRXOGDVVXUHORFDOSHRSOHWKDWWKH\ZRXOGJHWGLYHUVL¿HGLQFRPHHFRQRPLF
EHQH¿WIURPUHFUHDWLRQDOWRXULVPDFWLYLWLHV7KHVHDFWLYLWLHVVKRXOGGHYHORSDQGH[SDQGWKHLUNQRZOHGJHRQ
protection of the environment and historic and cultural places” (61). 
3DOPHUDQDO\VHGWKHUROHRIH[WHUQDOGHYHORSPHQWDJHQFLHV LQ WKHSRVW6RYLHWHFRQRP\RI.\U
gyzstan, describing a CBT project funded by the Swiss Agency for Development and Cooperation (SDC). 
7KHSURMHFWDLPV³WRSURPRWHFRPPXQLW\EDVHGFXOWXUDODQGHFRWRXULVPLQVHOHFWHGPRXQWDLQRXVDUHDV
ZLWKDVSHFL¿FIRFXVRQSRYHUW\HUDGLFDWLRQUHGXFWLRQRIUXUDODQGXUEDQPLJUDWLRQDQGWKHSUHVHUYDWLRQ
RIFXOWXUDODQGQDWXUDOKHULWDJHLQUXUDODUHDV´3URMHFWEHQH¿FLDULHVDUHLGHQWL¿HGDV³ORFDOFRPPXQLWLHV
selected in tourism areas”. Palmer concludes that the CBT project contributed to the development of 
ecotourism (58). 
Role of privatisation for prosperity of tourism 
Privatisation and denationalisation of tourism facilities can promote local prosperity. 
New resort development around Lake Issyk Kul, Kyrgyzstan(Richard Towell, 2010)
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Turmanbetov’s (2003) analysis of mountain tourism in Chui Oblast, Kyrgyzstan, suggested that privatising and 
denationalising tourism facilities is a means of promoting local prosperity. The author argued that privatisation 
would increase private investment in remote areas where the government is not investing and that competition 
will increase the quality of tourism infrastructure and services. The author does not explain how the anticipated 
increased external investment would lead to local prosperity. 
Foreign tour operators in Kyrgyzstan
Foreign tour operators in Peak Lenin area, Kyrgyzstan, are not contributing to local prosperity. 
Watanabe et al (2009) investigated the local economic impact of trekking tourism in the Peak Lenin area of 
Kyrgyzstan, as well as tourists’ perceptions of foreign tour companies. The study concluded that “tourism does 
QRWSURYLGHHFRQRPLFEHQH¿WWRWKHORFDOUHVLGHQWV´EHFDXVHSHUFHQWRIWKHWRXULVWVZKRYLVLWHGWKH/HQLQ
Base Camp were guided by tour companies based in Uzbekistan and15 percent were led by companies based 
in Russia or Kazakhstan. Only 5 percent received services from companies based in Kyrgyzstan (12, 9). The 
UHSRUWH[SODLQVWKDWWKHJDWHZD\YLOODJHIRU0RXQW/HQLQ%DVH&DPS.DVKND6XXKDVQRKRPHVWD\V\XUW
stays, restaurants or souvenir shops, and is losing opportunities for tourism income. Watanabe et al suggest 
that the problem is partially due to lack of visitor concern about local prosperity. The survey found that only 
31.7 percent of respondents were aware that foreign tour/trekking companies bring foreign clients to the area, 
and that they provide almost no income to the villages. Only 47.4 percent of the visitors surveyed considered 
this a great concern. 
Tourism infrastructure in rural areas
,QIUDVWUXFWXUHLVQHHGHGLQUXUDODUHDVLQRUGHUIRUWRXULVPWRHFRQRPLFDOO\EHQH¿WUXUDOFRPPXQLWLHV
6RPHSXEOLFDWLRQVKLJKOLJKWHGWKHQHHGIRULQIUDVWUXFWXUHGHYHORSPHQWWRHQDEOHORFDOHFRQRPLFEHQH¿WV$
VXUYH\LQWKH3DPLU$ODLPRXQWDLQVIRXQGRYHUZKHOPLQJVXSSRUWIRULQIUDVWUXFWXUHGHYHORSPHQW³0RUHWKDQ
90 percent of respondents desire tourism infrastructure development” (Watanabe et al 2009:12). Djenalieva 
(2011:173) also emphasised the need for such development throughout Kyrgyzstan, even in Issyk Kul, which 
has a relatively developed tourism infrastructure.
A view from 5300 metres in 
between Camp 2 and Camp 
3 of Peak Lenin, Pamir Alai 
mountains, Kyrgyzstan  
(Serge Basin 2010)
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4.2.3 employment Quality (7 publications) 
³7RVWUHQJWKHQWKHQXPEHUDQGTXDOLW\RIORFDOMREVFUHDWHGDQGVXSSRUWHGE\WRXULVPLQFOXGLQJWKHOHYHORI
pay, conditions of service and availability to all without discrimination by gender, race, disability or in other 
ZD\V´81(3DQG81:72
With the exception of some of the publications already described under the “local prosperity” aim, re
search on tourism employment in Kyrgyzstan and Tajikistan did not include analyses of the number of 
WRXULVPUHODWHGMREVOHYHOVRISD\VHDVRQDOLW\GLVFULPLQDWLRQFRQGLWLRQVRIVHUYLFHRURWKHULVVXHVGL
rectly relevant to employment quality. Publications did however, focus on the low tourism skill base and 
OLPLWHGWUDLQLQJRSSRUWXQLWLHV,PSURYHPHQWLQERWKDUHDVZDVLGHQWL¿HGDVQHFHVVDU\EHIRUHHPSOR\PHQW
quality could improve. 
Lack of adequate human resources and high quality educational institutions in tourism sector 
Technical skills and vocational training is important to make tourism economically viable in Kyrgyzstan and 
Tajikistan. To promote local employment in tourism, efforts must be targeted at people from communities in 
and around existing and potential tourism destinations. 
Baum and Thompson (2007) conducted a tourism skills inventory of Kyrgyzstan, Mongolia and Uzbekistan 
³EDVHGRQWZRVXUYH\VRIWKHDFFRPPRGDWLRQDQGZLGHUWRXULVPVXEVHFWRU´GXULQJ7KHLQYHQWRU\FRQ
cluded that in all three countries “tourism employees have been exposed to very limited training and educa
tion for the job, which they undertake” (252) (sic). For instance, less than 15 percent of tourism employees in 
Kyrgyzstan have undergone professional training in 2004. Baum and Thompson recommended that tourism 
WUDLQLQJVKRXOG IRFXVRQ UHOHYDQWJHQHULFVNLOOV UDWKHU WKDQ WHFKQLFDOO\DQGYRFDWLRQDOO\VSHFL¿FVNLOOV)RU
H[DPSOH DW WKDW WLPH(QJOLVK ODQJXDJH VNLOOV LQWHUSHUVRQDO DQG FRPPXQLFDWLRQV VNLOOVZHUH LGHQWL¿HG DV
GH¿FLHQWLQ.\UJ\]VWDQ
%DXPXVHGDQH[WHQVLYHTXHVWLRQQDLUHWRFROOHFWGDWDIURPIURQWRI¿FHHPSOR\HHVRIWKUHHLQWHUQDWLRQDO
standard hotels in Bishkek. The study found “relatively high levels of educational attainment among the re
VSRQGHQWVDQGDFRPPLWPHQWWRDORQJWHUPFDUHHULQWKHKRWHOVHFWRU´EXWDODFNRI³LQVHUYLFHWUDLQLQJ
opportunities for service workers” (Baum 101).
In Tajikistan, GIZ/GOPA (2012) conducted an assessment of tourism labour market needs for staff training 
LQFOXGLQJDFRPSUHKHQVLYHTXHVWLRQQDLUHDGPLQLVWHUHGWRWRXULVP¿UPVDQGYRFDWLRQDOWUDLQLQJLQVWLWXWLRQV
7KHDVVHVVPHQWIRXQGWKDWWRXULVP¿UPVRSHUDWHLQ7DMLNLVWDQDQGURXJKO\SHUFHQWRIWKHLUHPSOR\HHV
DUHHGXFDWHGLQWKH¿HOGRIKRVSLWDOLW\LQGXVWU\7KHUHZHUHWKUHHPDMRUFRQFOXVLRQV7KHUHLVDGHPDQGIURP
WRXULVP¿UPVWR³XSJUDGHTXDOL¿FDWLRQVRIWKHLUVWDIIWKURXJKVKRUWWHUPWUDLQLQJFRXUVHV´DWLQWHUQDWLRQDO
VWDQGDUGV0RVWHGXFDWLRQDOLQVWLWXWLRQVDQGYRFDWLRQDOWUDLQLQJVFKRROVRQWRXULVPGRQRWSURYLGHWUDLQLQJ
SURJUDPPHV WDUJHWLQJ WKHFXUUHQWPDUNHWQHHGVDQG7KHUH LV ODFNRIFROODERUDWLRQEHWZHHQ WKH WRXULVP
¿UPVDQGHGXFDWLRQDOLQVWLWXWLRQV
)LQDOO\QXPHURXVDXWKRUVSRLQWHGRXWWKDWWRXULVPUHODWHGWHFKQLFDOVNLOOVDQGDFFHVVWRYRFDWLRQDOWUDLQ
ing is mostly absent in remote, mountain areas that are or could be tourism destinations in Kyrgyzstan and 
7DMLNLVWDQ-RUJHQVHQ.RPLVVDURYD6(&26KDPVKLHY86$,':DWDQDEH
et al. 2009). 
4.2.4 Social equity (6 publications) 
³7RVHHNDZLGHVSUHDGDQGIDLUGLVWULEXWLRQRIHFRQRPLFDQGVRFLDOEHQH¿WVIURPWRXULVPWKURXJKRXWWKHUH-
FLSLHQWFRPPXQLW\LQFOXGLQJLPSURYLQJRSSRUWXQLWLHVLQFRPHDQGVHUYLFHVDYDLODEOHWRWKHSRRU´81(3DQG
81:72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%HQH¿WVRIWRXULVPWRORFDOFRPPXQLWLHV
Community-based tourism contributes to economic development in remote communities of Kyrgyzstan and 
Tajikistan.
Hamidova (2010) argues that tourism, particularly CBT, has the potential to create more job opportunities for 
local people and improve and diversify income in rural areas of Tajikistan. Achieving this, Hamidova (2010) 
argues, is contingent on government and private sector support. The study also points out that the government 
RI7DMLNLVWDQUHFHQWO\WRRNVWHSVWRPDNHLWHDVLHUIRUSHRSOHWRRSHUDWHVPDOOVFDOHWRXULVPEXVLQHVVHV
$NH\REMHFWLYHRIWKH1RYLQRPDGSURMHFWLQ.\UJ\]VWDQZDVWKHGHYHORSPHQWRIHFRWRXULVPLQ,VV\N.XOZLWK
DIRFXVRQSRYHUW\HUDGLFDWLRQDQGWKHUHGXFWLRQRIUXUDOXUEDQPLJUDWLRQ81(6&27KHSURMHFWDQGLWV
PHPEHUVVXSSRUWHGFRPPXQLW\OHYHOFXOWXUDODQGHFRWRXULVPDFWLYLWLHVDQGLQFUHDVHGDZDUHQHVVRIHFRWRXULVP
DQGVXVWDLQDELOLW\LVVXHV3URMHFWRXWFRPHVOHGWRWKHFUHDWLRQRIVXVWDLQDEOHWRXULVPSUDFWLFHVDQGLQFRPHJHQ
erating activities, which helped to alleviate poverty in remote mountainous communities of Kyrgyzstan. Addi
tionally, the project established a network of independent tourism service providers, providing the basis for the 
organisation and promotion of cultural events such as folklore, handicraft and national horse riding festivals.
4.2.5 9LVLWRU)XO¿OOPHQWSXEOLFDWLRQV
³7RSURYLGHDVDIHVDWLVI\LQJDQGIXO¿OOLQJH[SHULHQFHIRUYLVLWRUVDYDLODEOHWRDOOZLWKRXWGLVFULPLQDWLRQE\
JHQGHUUDFHGLVDELOLW\RULQRWKHUZD\V´81(3	81:72
7KHOLPLWHGQXPEHURISXEOLFDWLRQVWKDWDGGUHVVHGYLVLWRUIXO¿OOPHQWIRFXVHGRQWKHUDQJHRIFKDOOHQJHVIDFHG
E\YLVLWRUVDQGWKHQHHGWRSURYLGHYLVLWRUVZLWKDXWKHQWLFH[SHULHQFHVHVSHFLDOO\WKURXJKFRPPXQLW\EDVHG
tourism initiatives. 
Challenges faced by tourists 
Visitors confront a variety of health and hygiene, logistical and safety challenges. 
A survey conducted by the State Secretariat for Economic Affairs (SECO 2006) of over 2,100 international 
DQGORFDOWRXULVWVLGHQWL¿HGFKDOOHQJHVIDFHGE\WRXULVWVYLVLWLQJ.\UJ\]VWDQ7KHVHLQFOXGHGLQVXI¿FLHQWSRZHU
CBT host families in Sonkul, Kyrgyzstan. (Audrey Manubrium 2013)
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and water supplies, low levels of hygiene in public places, especially toilets, and a lack of sanitary facilities, 
including toilets. Foreign tourists also faced navigation problems due to the lack of signs in foreign languages. 
Almakuchkov and Rozanova (2004) studied tourist information and signs at Issyk Kul resorts. They concluded 
WKDW LQVWUXFWLRQV LQ.\UJ\]5XVVLDQ RU&\ULOOLF OHWWHUVZHUH FRQIXVLQJ IRU LQWHUQDWLRQDO DQG ORFDO WRXULVWV
“There is no uniformity in spelling and no Romanisation in maps, guides, advertising and marketing brochures, 
calendars and other similar materials (29)”. This limits the ability of tourists to navigate and participate in 
tourism activities. Komissarov (2008) described the challenges caused by visa regulations before Kyrgyzstan 
introduced a visa free regime for tourists, which still confront visitors to Tajikistan. Komissarov also high
OLJKWHGVDIHW\FKDOOHQJHVLQFOXGLQJWKHQHHGIRUDQHI¿FLHQWPRXQWDLQUHVFXHVHUYLFHIRUDGYHQWXUHWRXULVWVLQ
.\UJ\]VWDQ7KH6(&2VWXG\DOVRKLJKOLJKWHGORZOHYHOEXWSHUVLVWHQWWKUHDWVRIFULPHDJDLQVWIRUHLJQWRXULVWV
in Kyrgyzstan (SECO 2006). 
9LVLWRUIXO¿OOPHQWWKURXJKFRPPXQLW\EDVHGWRXULVP
Community-based tourism can reduce the logistical burden of tourists, ensure safe experiences, and provide 
an authentic experience for tourists. 
Two publications focused on Tajikistan noted that logistical challenges negatively impact tourist experiences. They 
emphasised the role of CBT in reducing the logistical burden of tourists, ensuring safe experiences and providing an 
DXWKHQWLFH[SHULHQFHIRUWRXULVWV$VXUYH\E\06'63DQG3(&7$LGHQWL¿HGWKHQHHGWRGHYHORSDFKDLQRI
host families with proper amenities to serve as home stay hosts in GBAO. For visitors interested in the culture and 
traditions of a destination, the study recommends that once visitors arrive, they should be integrated into the larger 
community and participate in a range of activities, including sightseeing, tours and making handicrafts. Hamidova 
FRQFXUUHGWKDWWKHUHVKRXOGEHDZHOOHVWDEOLVKHGKRPHVWD\QHWZRUNLQ7DMLNLVWDQVLPLODUWRWKH&%7QHWZRUN
in Kyrgyzstan. She suggests that knowledge on how to do this could be transferred from Kyrgyzstan. 
4.2.6 local control (22 publications) 
“To engage and empower local communities in planning and decision making about the management and 
IXWXUHGHYHORSPHQWRI WRXULVPLQWKHLUDUHD LQFRQVXOWDWLRQZLWKRWKHUVWDNHKROGHUV´81(3DQG81:72

5HPRWHFRPPXQLWLHVLQ.\UJ\]VWDQDQG7DMLNLVWDQGRQRWKDYHVXI¿FLHQWFRQWURORYHUWRXULVPSURMHFWVRUUH
sources mainly due to lack of cooperation and collaboration among stakeholders. 
Tourist with their home stay family and guide 
in Alichur Valley, Eastern Pamirs, Tajikistan 
(Matt Traver 2013)
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Contribution of international projects to locally controlled tourism 
Projects supported by international donors and implemented by international organisations have contributed 
to locally controlled tourism in Kyrgyzstan and Tajikistan.
The literature described several internationally supported projects in rural Kyrgyzstan and two in the Eastern 
Pamirs of Tajikistan that successfully engaged and empowered local communities to take a central role in tour
ism development projects. 
The Swiss organisation Helvetas supported the development of the CBT network in Kyrgyzstan and the em
powerment of local communities through a project funded by SDC. CBT projects develop environmentally and 
VRFLRFXOWXUDOO\UHVSRQVLEOHUXUDOWRXULVPLQ.\UJ\]VWDQ9 There are 18 CBT groups in Kyrgyzstan. 
Palmer (2008) indicated that the establishment of a sustainable Destination Marketing Association (DMA), 
ZLWKWKHVXSSRUWRI+HOYHWDVKDVSRVLWLYHO\FRQWULEXWHGWRGHYHORSPHQWRIYLDEOH WRXULVPSURGXFWVDVHFR
WRXULVPDQGFRPPXQLW\EDVHGWRXULVPWKURXJKRXWUXUDO.\UJ\]VWDQ-RUJHQVHQVLPLODUO\FRQFOXGHVWKDW
WKH6XVWDLQDEOH/DQG0DQDJHPHQWLQWKH+LJK3DPLUDQG3DPLU$ODL0RXQWDLQV3$/0SURMHFWFRQWULEXWHG
positively to locally controlled tourism. The project was implemented by the United Nations University, ad
ministered by the United Nations Environment Programme, and funded primarily by the Global Environment 
Facility. Jorgenson claims that the project enabled local communities to drive the planning and management 
RIPLFURSURMHFWVLQFOXGLQJUXUDOFRPPXQLW\EDVHGWRXULVPRSHUDWLRQV81(6&2¶VVXSSRUWRIWKH1RYL
QRPDGSURMHFWVLPLODUO\HQJDJHGFRPPXQLWLHVLQSODQQLQJDQGGHFLVLRQPDNLQJUHODWHGWRFRPPXQLW\EDVHG
FXOWXUDODQGHFRWRXULVP81(6&2
7KH¿UVW HFRWRXULVPSURMHFW LQ7DMLNLVWDQZDV LPSOHPHQWHG LQ WKH(DVWHUQ3DPLUV LQ  E\ WKH)UHQFK
Agency for Technical and Cooperation and Development (ACTED) (Kloiber 2007). The project aimed to bring 
additional sources of income to isolated Pamiri communities. Local people run the project and work as tour 
guides, drivers, cooks and in technical aspects of tourism (Kloiber 2007). 
 KWWSZZZFEWN\UJ\]VWDQNJLQGH[SKSHQRQDV
/RFDOJXLGHDQGWRXULVW¿VKLQJ
in the Eastern Pamir Highlands, 
Tajikistan (Matt Traver 2013)
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Results
Local cooperation and local control 
Local control of tourism can be enhanced through cooperation of local stakeholders
7ZR SXEOLFDWLRQV RQ 7DMLNLVWDQ LGHQWL¿HG FRPSHWLWLRQ EHWZHHQ DQG ODFN RI FRRSHUDWLYH GHFLVLRQPDNLQJ
among, local tourism stakeholders as a barrier to improved tourism planning and local control (Halinger, Breu, 
+XUQLDQG0DVHOOL$&7('%RWKKLJKOLJKWHGWKHLPSRUWDQFHRIFRRSHUDWLRQDQGDQLQWHJUDWHGDS
proach in identifying priorities and developing new products, especially in remote areas. 
,Q.\UJ\]VWDQ:DWDQDEH HW DO  VWDWHG WKDW WKH UHVLGHQWV RI UHPRWHPRXQWDLQ YLOODJHV RI 3DPLU$ODL
VKRXOG UHFRJQLVH WKHXWLOLW\RIHFRWRXULVPUHVRXUFHVEHIRUHRXWVLGHHQWHUSULVHVDWWHPSW LQDSSURSULDWH WRXU
ism development. Local organisations with community members in leadership are important in this process, 
LQFOXGLQJFRPPXQDOERGLHVZLWKLQWKHORFDODGPLQLVWUDWLYHRI¿FHDQLQGHSHQGHQWDVVRFLDWLRQRIORFDOJXLGHV
and a local porter union.
Role of the centralised authorities in facilitating local control 
,QDGHTXDWHDQGLQFRQVLVWHQWVWDWHVXSSRUWFUHDWHVFKDOOHQJHVIRUORFDOWRXULVPEXVLQHVVSODQQLQJ
7ZRSXEOLFDWLRQVLGHQWL¿HGLQDGHTXDWHPLQLVWU\OHYHOVXSSRUWDQGSXEOLFSULYDWHSDUWQHUVKLSVFRPELQHGZLWK
inconsistent and outdated regulations, laws and visa requirements as challenges for locally controlled tour
LVP7DLW81(352XWGDWHG OLFHQVLQJUHJXODWLRQVIRU WRXULVPEXVLQHVVHVZHUH LGHQWL¿HGDVD
VLJQL¿FDQWEDUULHUWRORFDOFRQWURODQGHFRQRPLFYLDELOLW\%RWKVXJJHVWVLPSOL¿HGJRYHUQPHQWOHYHOSROLF\WR
promote tourism development in Tajikistan. 
Local control for cross border tourism development 
Local control is essential for tourism development in remote cross border areas.
Several publications concluded that it is vital that Tajikistan cooperate with Afghanistan, China and Kyr
J\]VWDQWRGHYHORSLWVWRXULVPVHFWRU-RQHV06'63DQG3(&7$81(6&281&7$'
2009). They explained that remote cross border areas are often out of reach of large tourism agencies and 
should be developed by local tourism businesses, ideally in cooperation with each other. UNCTAD therefore 
encourages governments to simplify regulations for tourism projects in crossborder areas. 
4.2.7 community Wellbeing (5 publications) 
³7RPDLQWDLQDQGVWUHQJWKHQWKHTXDOLW\RIOLIHLQORFDOFRPPXQLWLHVLQFOXGLQJVRFLDOVWUXFWXUHVDQGDFFHVV
WRUHVRXUFHVDPHQLWLHVDQG OLIHVXSSRUWV\VWHPVDYRLGLQJDQ\ IRUPRIVRFLDOGHJUDGDWLRQRUH[SORLWDWLRQ´
81(3DQG81:72
Inadequate tourism infrastructure and community wellbeing 
Tourism’s impact on community wellbeing is negligible, largely due to the lack of tourism infrastructure de-
velopment. 
A study of economic and geographic factors in tourism development in Tajikistan (Dilovarov and Yorov 2009) 
explored the current state of destinations and sanatoriums in Zerafshan, Gissar, Vaksh, Garm and the Pamirs. 
The study found that facilities are not in good condition, are not being used by local communities and are not 
contributing to community wellbeing. For tourism to contribute to community wellbeing, the authors suggest the 
IROORZLQJFUHDWHDEDVHIRUHFRWRXULVPDQGVXSSRUWE\WKHJRYHUQPHQWLPSURYHPDUNHWLQJVWUDWHJLHVFUHDWHUHF
UHDWLRQDOSURJUDPPHVHVWDEOLVKDV\VWHPRIWUDLOVLQQDWLRQDOSDUNVFUHDWHDFRUSVRITXDOL¿HGVWDIIDQGHGXFDWH
DQGUDLVHDZDUHQHVVLQORFDOFRPPXQLWLHVRQWRXULVWGHVWLQDWLRQVVRWKH\FDQVRFLDOO\EHQH¿WIURPWKHVHUHVRXUFHV
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4.2.8 cultural Richness (5 publications) 
“To respect and enhance the historic heritage, authentic culture, traditions and distinctiveness of host com-
PXQLWLHV´81(3DQG81:72
Role of culture and heritage in tourism
:KLOH.\UJ\]VWDQDQG7DMLNLVWDQERWKKDYHDULFKFXOWXUDOKHULWDJHDQGORQJVWDQGLQJWUDGLWLRQVWKHVHKDYH
QRWEHHQVXI¿FLHQWO\XVHGLQWRXULVPRUSUHVHUYHGDQGHQKDQFHGWKURXJKWRXULVPSODQQLQJDQGPDQDJHPHQW
In Tajikistan, historic and cultural tourism is not developed. It is only practiced on a small scale in Sogd and 
Khatlon states. In analysing tourism in these regions, Mirzoeva (2009) concluded that there is a great potential 
for tourism focused on historical museums, archeological sites and various cultural activities. Cultural and 
historical tourism is not practiced in the cities of Khujand, Istaravshan, Kulob and Penjikent where most of the 
KLVWRULFDODQGDUFKHRORJLFDOVLWHVDUHORFDWHG&XUUHQWO\WKHVHVLWHVDUHXQGHUXWLOLVHGDQGWKHUHDUHQRJXLGHG
tours that focus on the cultural and historic heritage in Tajikistan. The author encouraged international organi
sations and the government of Tajikistan to prioritise this type of tourism and to invest in the preservation and 
development of vulnerable archeological and historic sites. 
,Q.\UJ\]VWDQ WKHUHZHUHQRSXEOLFDWLRQV VSHFL¿FDOO\ IRFXVHGRQ WRXULVPDQGFXOWXUDO ULFKQHVV+RZHYHU
Palmer (2007) explored selective cultural representations in tourism promotion materials by Kyrgyz tour op
HUDWRUV81(6&2¶VUHSRUWRQWKH1RYLQRPDGSURMHFWPHQWLRQVDFWLYLWLHVSURPRWLQJFXOWXUDODQGHFR
WRXULVPLQFOXGLQJWKHSUHVHUYDWLRQRIWKH&KROSRQ$WDSHWURJO\SKVLWHWKHFUHDWLRQRIDQDVVRFLDWLRQRIHFR
WRXULVPVHUYLFHSURYLGHUVRUJDQLVDWLRQRIFXOWXUDOHYHQWVDQGWKHFUHDWLRQRIFXOWXUDODQGHFRWRXULVPFOXEV
for school children. 
4.2.9 Physical Integrity (11 publications) 
³7RPDLQWDLQDQGHQKDQFHWKHTXDOLW\RIODQGVFDSHVERWKXUEDQDQGUXUDODQGDYRLGWKHSK\VLFDODQGYLVXDO
GHJUDGDWLRQRIWKHHQYLURQPHQW´81(3DQG81:72
Planning for sustainable tourism and physical integrity 
Physical integrity and the viability of tourism are interdependent and tourism planning plays an essential role 
in both. 
Petroglyph museum,  
Cholpon-Ata, near Lake Issyk 
Kul, Kyrgyzstan (Anson  
Mackay 2007)
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Several publications emphasised that tourism should be used as a tool to maintain and enhance the quality of 
ODQGVFDSHV+DVOLQJHUHWDO0XPLQL81(6&29DKQHQNR7KH\IXUWKHUVWUHVVWKDW
planning and management of national parks and public lands should prevent environmental degradation. Mir
]RHYDDQG2GLORYDDOVRHPSKDVLVHGWKHQHHGIRUJRYHUQPHQWIXQGLQJDQGDORQJWHUPVWUDWHJ\
to ensure proper planning and management of common lands and national parks. 
Djunusov (2001) concluded that certain types of tourism in Kyrgyzstan would not support physical integrity. 
6SHFL¿FDOO\³PDVVWRXULVPLQPRXQWDLQVDUHDVLVH[WUHPHO\XQVWDEOHDQGVKRUWOLYHGDVLWSURPRWHVWKHGHJUD
dation of the natural environment in a short period of time” (70). Dzhumashev (1990) observed in a late Soviet 
era publication, that the creation of new tourism facilities would exacerbate the impact of natural disasters in 
steep slopes and riverbed areas. He suggested that once recreational facilities are built, mitigation measures 
VKRXOGEHSXWLQSODFH%HUGLHYDIRXQGWKDWDLUVRLODQGZDWHULQWKH-DODO$EDGUHJLRQGRQRWIXOO\PHHW
State Committee of Environmental Protection environmental standards. Growing human impact and climate 
change have impacted the walnut and fruit forests in the region.
4.2.10 Biological diversity (20 publications) 
³7RVXSSRUWWKHFRQVHUYDWLRQRIQDWXUDODUHDVKDELWDWVDQGZLOGOLIHDQGPLQLPLVHGDPDJHWRWKHP´81(3
DQG81:72
Protected areas and tourism
1DWLRQDOSDUNVDQGRWKHUSURWHFWHGDUHDVLQ.\UJ\]VWDQDQG7DMLNLVWDQDUHXQGHUXWLOLVHGDVWRXULVPUHVRXUFHV
Revenues generated from tourism could be invested in biodiversity conservation in these areas.
A study by Haslinger et al (2010) focused on Tajik National Park in the Pamir Mountains. Haslinger et al 
VWDWHGWKDWZKLOHWRXULVPLQWKHSDUNLVUDUHWKHUHDUHRSSRUWXQLWLHVWRSURPRWHWRXULVPWKURXJKWKHµ1D
tional Park’ label and by investing in the development of the park’s property. Currently, however, the authors 
concluded that the Park is threatened by “(i) iQWHQVL¿HGXVHRIELRPDVVDVDIXHOUHVRXUFHLLLQDSSURSULDWH
pasture management, and (iii) increased pressure on endangered wildlife” (157). Kloiber (2007) and Dilovarov 
and Yorov (2009) also UHFRPPHQGWKHGHYHORSPHQWRIVPDOOVFDOH&%7LQDQGDURXQGSDUNVDQGSURWHFWHG
areas in Tajikistan. Kloiber also focused on Tajik National Park. 
Fann Mountains near Lake Kuli 
Kalon, Tajikistan (Qobiljon Shokirov 
2012)
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,Q.\UJ\]VWDQ$EG\NDG\URYWKH¿UVWUHVHDUFKHURIUHFUHDWLRQDOIXQFWLRQVRI,VV\N.XOREODVWVXJJHVWHGWKDW
recreational options be enhanced through the creation of protected areas in Kyrchyn, Karkyra, Karakol and 
Boom Gorges, with a focus on educational programmes (Abdykadyrov 1985). Abdykadyrova (2007) also rec
ommended zoning the recreational use of water resources in Issyk Kul based on indicators of availability of 
¿HOGFRQGLWLRQVIRUZDWHUUHFUHDWLRQGHJUHHRIUHFUHDWLRQDOGHYHORSPHQWDQGUHFUHDWLRQDOZDWHUXVHSULRULWLHV
for further tourism development. 
Asykulov (2012) studied the walnut and fruit forests of southern Kyrgyzstan and CBT activities in Arstanbap 
as recreational resources. He concluded that it is necessary to preserve the main natural resources of the terri
tory, walnut and fruit forests, which drive the natural environmental diversity in the area. 
4.2.11 environmental Purity (4 publications) 
“To minimise the pollution of air, water and land and the generation of waste by tourism enterprises and visi-
WRUV´81(3DQG81:72
Waste management
Poor waste management practices negatively impact tourism. 
Vahnenko (2010) focused on the lack of collection and disposal of garbage on Peak Lenin, a popular mountain 
FOLPELQJGHVWLQDWLRQDFFHVVHGIURPVRXWKHUQ.\UJ\]VWDQ³2YHUWKH\HDUVRIWRXULVPGHYHORSPHQWWKHPRXQ
tainous area of Peak Lenin was subjected to intensive human intervention, so that on the slopes of the peak, 
between 9 to 21 tons of garbage accumulated” (125). Vahnenko argued that the continuation of such practices 
will lead to fewer visitors and negative publicity about the site and Kyrgyzstan more broadly. 
Sary Chelek nature reserve in 
southern Kyrgyzstan (Evgeniy 
Zotov 2008)
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limitations of Research and Recommendations for Future Research 
5. limitations of Research and Recommendations for Future 
Research 
Tourism is one of the largest and fastest growing industries globally. Further growth is predicted over the com
ing decade, particularly in developing and transitioning countries (UNEP and UNWTO 2005:2). The 12 Aims 
of Sustainable Tourism Framework highlights principles of sustainable development in tourism and the need 
IRUDEDODQFHEHWZHHQHQYLURQPHQWDOHFRQRPLFDQGVRFLRFXOWXUDODVSHFWVRI WRXULVPGHYHORSPHQW81(3
and UNWTO 2005). The framework is especially pertinent in countries like Kyrgyzstan and Tajikistan, where 
tourism is primarily based on the natural environment, especially mountain ecosystems. Additionally, these 
FRXQWULHVKDYHQRWH[SHULHQFHGWKHJURZWKLQWRXULVPVHHQLQRWKHUGHYHORSLQJFRXQWULHVDQGFRXOGEHQH¿W
from a comprehensive approach to developing sustainable tourism. 
5.1 limitations of existing Research 
Several limitations of research on tourism in Kyrgyzstan and Tajikistan became evident during this review 
process.
A narrow focus: In contrast to the balance of aims recommended by the 12 Aims of Sustainable Tourism 
Framework, this review found that research on tourism in Kyrgyzstan and Tajikistan overwhelmingly focuses 
(87 percent) on economic aims. Nearly half (48 percent) of the reviewed literature focused on “economic 
viability” and almost a third (31 percent) on the economic aim of “local prosperity”. Many publications em
phasised the economic potential for tourism. However, they also described the poor economic performance 
RIWKHVHFWRUDQGWKHOLPLWHGGHJUHHWRZKLFKORFDOVWDNHKROGHUVHFRQRPLFDOO\EHQH¿WIURPWRXULVPZLWKWKH
exception of successful households in the CBT network in Kyrgyzstan).
6RFLDODQGHQYLURQPHQWDODVSHFWVRIWRXULVPVXFKDVYLVLWRUIXO¿OOPHQWUHVRXUFHHI¿FLHQF\HPSOR\PHQWTXDO
LW\DQGHQYLURQPHQWDOTXDOLW\ZHUHOHVVHYLGHQWLQWKHUHVHDUFK7KHIHZSXEOLFDWLRQVWKDWIRFXVHGRQQRQ
HFRQRPLFDLPVLGHQWL¿HGHPHUJLQJVRFLDODQGHQYLURQPHQWDOFKDOOHQJHVFDXVHGRUH[DFHUEDWHGE\WRXULVP
The framework provides a useful model in which to view tourism as a means to achieve both economic and 
RWKHUGHYHORSPHQWJRDOV7KHVHPD\LQFOXGHWKHHTXLWDEOHGLVWULEXWLRQRIHFRQRPLFEHQH¿WVDQGWKHHIIHFWLYH
PDQDJHPHQWRIWKHQDWXUDODQGKXPDQFUHDWHGUHVRXUFHVRQZKLFKWRXULVPLVEDVHG'HVSLWHWKHRYHUZKHOP
LQJIRFXVRQHFRQRPLFDLPVWKHUHDUHVWLOOFRQVLGHUDEOHJDSVLQUHVHDUFKUHJDUGLQJWRXULVPUHODWHGVXVWDLQDEOH
economic growth. However, if tourism is seen as a tool for achieving other development goals, the research 
must expand its focus beyond economic growth. 
Lack of research and researchers: While the development of tourism was a priority for the Soviet Union, the 
sector did not develop a congruent body of research in the Kirghiz and Tajik republics. Research, in any sector, 
was also not prioritised in the years immediately following independence. Egorov (2002) notes a tremendous 
decline in spending in research and development as a share of GDP, and in the number of specialists in research 
DQGGHYHORSPHQWLQSRVW6RYLHWVWDWHVVHH)LJXUH:KLOHWRXULVPDQGRWKHUUHVHDUFKKDVLQFUHDVHGLQ.\U
J\]VWDQDQG7DMLNLVWDQLQWKHSDVWGHFDGHWKHUHDUHRQO\DIHZTXDOL¿HGUHVHDUFKHUVIRFXVLQJRQWKLVDUHDZKR
have produced a small body of research. 
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Figure 8. expenses in Research and development as a share of gdP (geRd) and number of 
specialists involved in R&d in Kyrgyzstan and Tajikistan in 1990-99.
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Tourism in Kyrgyzstan and Tajikistan has also not been explored by external academic researchers or research 
LQVWLWXWLRQVZHRQO\IRXQGQLQHLQWHUQDWLRQDOSXEOLFDWLRQVRQWRXULVPLQ.\UJ\]VWDQDQGRQO\WZRRQ7DMLN
istan. Most of the literature we found was related to international development projects. 
Inadequate quality of research: Unlike research in other sectors, research on tourism in Kyrgyzstan and Ta
jikistan is not building on a strong foundation established in the Soviet era. Standards of quality are still being 
established. Most of the research reviewed did not adhere to rigorous standards. Local literature is often not 
peer reviewed and lacks a clear articulation of research questions, methods or conclusions. 
5HVHDUFKTXDOLW\LVDOVRKLQGHUHGE\WKHODFNRIYDOLGDQGUHOLDEOHGDWD2I¿FLDOVWDWLVWLFVRQWRXULVPDUHFROOHFW
ed by the National Statistics Committees of Kyrgyzstan and Tajikistan. These data are not released consistently 
by the agencies and are not publicly accessible. Improved data collection and dissemination on tourism in both 
FRXQWULHVLVQHHGHGIRUXVHE\UHVHDUFKHUVDVZHOODVE\SUDFWLWLRQHUVDQGSROLF\DQGSODQQLQJGHFLVLRQPDNHUV
Both governments should consider using the Tourism Satellite Account (TSA).10 
Limitations of development literature: A number of tourism projects have been implemented by external 
donors in Kyrgyzstan and Tajikistan. These are development projects aimed at improving economic opportuni
ties and income and raising awareness about the development of remote and rural mountain areas. Much of the 
JUD\OLWHUDWXUHUHYLHZHGZDVDERXWSURMHFWVOLNHWKHVHDQGZDVOLPLWHGLQSHUVSHFWLYH0DQ\GRQRUVXSSRUWHG
projects hire international consultants who may not have either backgrounds in research or area studies. Con
VXOWDQWUHSRUWVDUHRIWHQEDVHGRQTXLFN¿HOGWULSVDQGGHVNUHVHDUFKDQGRIWHQH[FOXGHWKHSHUVSHFWLYHVRI
destination residents and local experts.
10 The Tourism Satellite Account (TSA), which is consistent with the System of National Accounts, provides a standard to measure the economic 
FRQWULEXWLRQRIWRXULVPDQGFRPSDUHVLWWRRWKHUHFRQRPLFVHFWRUV76$ZDVGHYHORSHGE\WKH81:72ZLWKVLJQL¿FDQWDGYDQFHPHQWVEHLQJPDGH
in Canada) and endorsed by the UN Statistical Committee in 2002. 
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5.2 Recommendations for Future Research
In this section, we propose an agenda for future applied research to promote more sustainable tourism in Kyr
J\]VWDQDQG7DMLNLVWDQ6SHFL¿FDOO\ZHFRPSDUHWKH¿QGLQJVRQWKHVWDWHRIWRXULVPUHVHDUFKRQ.\UJ\]VWDQ
DQG7DMLNLVWDQDVGLVFXVVHGLQ6HFWLRQWRWKHSROLF\LPSOLFDWLRQVRIDVXVWDLQDEOHWRXULVPDJHQGDLGHQWL¿HG
in the 12 Aims Framework (see Section 2 and Annex 1). 
We assess the degree to which each policy area is addressed in tourism research. We then identify and prioritise 
UHOHYDQWNQRZOHGJHJDSVWKDWFRXOGEH¿OOHGE\UHVHDUFKWRLQIRUPSROLF\DQGSUDFWLFHLQWKHIXWXUH6SHFL¿F
recommendations are in italics.
5.2.1 economic Viability 
7KHODFNRIUHOLDEOHDQGDFFHVVLEOHGDWDRQWRXULVPLQ.\UJ\]VWDQDQG7DMLNLVWDQPDNHVLWGLI¿FXOWWRPDNH
HFRQRPLFGHFLVLRQVLQIRUPHGE\VFLHQWL¿FGDWDDQGFXUUHQWUHDOLWLHVResearch is needed to generate reliable 
tourism statistics to assess demand and supply. These data can also inform analyses of the competitiveness of 
WRXULVPGHVWLQDWLRQVDQGRWKHUIDFWRUVLQÀXHQFLQJWKHJURZWKDQGVXVWDLQDELOLW\RIWRXULVP
0DQ\WRXULVPHQWHUSULVHVLQ.\UJ\]VWDQDQG7DMLNLVWDQVWUXJJOHZLWKDEXUGHQVRPHDQGLQHI¿FLHQWUHJXODWRU\
system. Research is needed to investigate the costs of doing business within these regulatory systems and 
LQYHVWLJDWHRSWLRQVIRUPRUHHI¿FLHQWV\VWHPVWKDWZLOOHQDEOHDQGQRWGHWHUWRXULVPHQWHUSULVHGHYHORSPHQW
In Tajikistan there is a lack of hospitality training and tourism education among institutions of higher learning. 
Research could inform proper curriculum development for higher institutions. 
7KHUHPRWHFURVVERUGHUDUHDVRI.\UJ\]VWDQ7DMLNLVWDQ$IJKDQLVWDQDQG&KLQDZHUH LGHQWL¿HGDVKDYLQJ
JUHDWHFRQRPLFSRWHQWLDOIRUFURVVERUGHUWRXULVPResearch should explore the viability of tourism in these 
areas. Research could explore how to effectively market and promote tourism in remote areas that are largely 
unheard of. Research could also focus on the challenges and opportunities for incorporating tourism activities 
into the livelihood portfolios of natural resource dependent communities in these areas. Finally, research could 
inform both local and bi-lateral regulatory frameworks for managing cross-border initiatives. 
(FRWRXULVPZDVKLJKOLJKWHGDVDQHFRQRPLFDOO\YLDEOH IRUPRI WRXULVPLQ.\UJ\]VWDQDQG7DMLNLVWDQRe-
search should focus on trends in eco-tourism development in similar contexts, the changing customer base for 
eco-tourism, and regulatory frameworks to support the development of small-scale businesses in rural areas. 
5.2.2 local Prosperity 
7KHDLPRIORFDOSURVSHULW\KLJKOLJKWVWKHQHHGWRHQVXUHWKDWHFRQRPLFEHQH¿WVDUHHQMR\HGE\ORFDOFRPPXQL
ties. Many internationally organised tours in Kyrgyzstan and Tajikistan do not contribute to the prosperity of 
tourism destinations. 5HVHDUFKVKRXOGIRFXVRQWKHW\SHVRIWRXULVPWKDWDUHEHQH¿FLDOWRORFDOFRPPXQLWLHV. 
$QDO\VLVVKRXOGDOVREHGRQHRQKRZWRPD[LPLVHHFRQRPLFEHQH¿WVDQGPLQLPLVHHFRQRPLFFRVWVRIWRXULVP
in destination communities. 
Some locally owned tour operators do not contribute to local prosperity. Most earned income stays among the 
WRXURSHUDWRUV*UHDWHULPSDFWFRXOGEHDFKLHYHGWKURXJKFRRUGLQDWLRQDQGGLYHUVL¿FDWLRQRIORFDOEXVLQHVVHV
Research should look at links between tourist and other enterprises and address the local supply chain. Re-
search can help identify the needs of both tourist enterprises and their customers to support business creation 
DQGGLYHUVL¿FDWLRQLQDQGDURXQGGHVWLQDWLRQV
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5.2.3 employment Quality 
(PSOR\PHQWEDVHGRQWRXULVPLVDNH\EHQH¿WWRKRVWGHVWLQDWLRQVResearch should investigate the degree to 
which different types of tourism lead to job creation. A particular emphasis could be on the positive and nega-
tive aspects of seasonal employment. Research also could explore ways of linking universities and tourism 
HQWHUSULVHVVRTXDOL¿HGFDQGLGDWHVFDQEHOLQNHGWRTXDOLW\MREVLQWKHVHFWRU
5.2.4 Social equity 
&RPPXQLW\%DVHG7RXULVP&%7KDVFRQWULEXWHGWRDPRUHZLGHVSUHDGGLVWULEXWLRQRIWRXULVPEHQH¿WVWRUX
ral households in Kyrgyzstan than other type of tourism. Beyond CBT, there has been little emphasis on under
VWDQGLQJEHQH¿WGLVWULEXWLRQZLWKLQKRVWFRPPXQLWLHVUsing the household-level success of CBT as a starting 
point, research should focus on enabling factors for disadvantaged groups within communities to earn income 
IURPRUDWOHDVWQRWEHKDUPHGE\WRXULVPLQUXUDODUHDV)XUWKHUUHVHDUFKFRXOGIRFXVRQPHFKDQLVPVIRU
using income from tourism to support community-level programmes.
5.2.5 9LVLWRU)XO¿OOPHQW
7KH UHYLHZ VXJJHVWV WKDW .\UJ\]VWDQ DQG7DMLNLVWDQ GR QRW SURYLGH VDIH VDWLVI\LQJ DQG IXO¿OOLQJ H[
SHULHQFHV IRU YLVLWRUV.\UJ\]VWDQ¶V QHZ YLVDIUHH UHJLPH IRU YLVLWRUV IURP VHOHFWHG FRXQWULHV DQG WKH
authentic and safe experiences provided by the CBT network are encouraging signs of improved visitor 
IXO¿OOPHQWDQGFDQVHUYHDVDQH[DPSOHIRU7DMLNLVWDQ Research should focus on understanding threats 
to visitor safety and security and the challenges and opportunities of addressing those threats. Research 
VKRXOGDOVREHXVHGWRPRQLWRUYLVLWRUVDWLVIDFWLRQDQGWKHTXDOLW\RIWRXULVPH[SHULHQFHVWKURXJKUHJXODU
visitor surveys. )XUWKHUUHVHDUFKVKRXOGH[DPLQHWKHTXDOLW\RIIDFLOLWLHVK\JLHQHDQGVHUYLFHVDQGWKH
creation of basic industry standards.
5.2.6 local control 
&RPPXQLWLHVLQDQGDURXQGKRVWGHVWLQDWLRQVGRQRWFRQWURODQGDUHODUJHO\XQLQYROYHGLQGHFLVLRQPDNLQJ
regarding tourism development in their areas. Research should explore opportunities and barriers to foster-
ing local engagement and empowerment, including economic and other incentives for business and govern-
ment actors. 
The potential of cross border tourism in Tajik, Kyrgyz, Afghan and Chinese border areas will likely only be 
UHDOLVHGZLWKWKHVLJQL¿FDQWLQYROYHPHQWRIORFDOFRPPXQLWLHVLQWRXULVPSODQQLQJDQGPDQDJHPHQWResearch 
should identify areas for capacity building to promote tourism in these areas. Research should also identify 
both opportunities and barriers to fostering local engagement and empowerment in these areas. 
In Tajikistan, the introduction of CBT could serve as the foundation for tourism development in remote areas, 
to conserve natural areas and contribute to the well being of communities. Research could help to explore the 
implementation and acceptance of CBT in remote areas of Tajikistan. 
5.2.7 community Wellbeing 
The development of tourism infrastructure and services can aid or strain community access to services. Tour-
LVP LPSDFW DVVHVVPHQWV FDQ LGHQWLI\ ERWKSRVLWLYHDQGQHJDWLYH LQÀXHQFHVRI WRXULVP LQIUDVWUXFWXUHGHYHO-
opment on community services. Research can also investigate the social impact of visitor interactions with 
destination communities. 
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5.2.8 cultural Richness 
Rich cultural heritage and traditions are important components of popular tourism experiences in Kyrgyzstan 
and Tajikistan. Research should explore appropriate and effective means of conserving historic sites. Research 
VKRXOGIRFXVRQPRUHGHHSO\XQGHUVWDQGLQJWKHLUVLJQL¿FDQFHDQGKRZWKH\FRXOGPRVWDSSURSULDWHO\EHSUH-
sented to tourists. 
5.2.9 Physical Integrity 
Compared to other countries, the number of tourists visiting Kyrgyzstan or Tajikistan is relatively low. Howev
HUWKHOLWHUDWXUHVWLOOLGHQWL¿HGVRPHGLPLQLVKHGSK\VLFDOLQWHJULW\RIQDWXUDODUHDVGXHWRXQVXVWDLQDEOHWRXULVP
destination management. Research should monitor destination conditions and identify physical vulnerabilities. 
Research can aid in understanding and mitigating the negative impact of use and infrastructure development. 
Finally, research can inform protocols to manage the sustainable use of tourist destinations. 
5.2.10 Biological diversity 
As the sector grows, tourism will increasingly impact national parks and other protected areas in Kyrgyzstan 
and Tajikistan. 5HVHDUFKVKRXOGLGHQWLI\EHQH¿FLDORUGHVWUXFWLYHLQÀXHQFHVRIWRXULVPLQSURWHFWHGDUHDV,W
can inform decision-making to create protected areas and protocol for managing them. Research can also help 
DVVHVVJRYHUQPHQWHIIRUWVWRIXO¿OOWKHLUUHVSRQVLELOLWLHVXQGHUWKH&RQYHQWLRQRQ%LRORJLFDO'LYHUVLW\ZKLFK
ERWKFRXQWULHVKDYHUDWL¿HG
5.2.11 5HVRXUFH(I¿FLHQF\
7KHUHZDVQROLWHUDWXUHGHYRWHGWRUHVRXUFHHI¿FLHQF\LQHLWKHU.\UJ\]VWDQRU7DMLNLVWDQ$VWRXULVPIDFLOLWLHV
develop in areas facing water scarcity, such as the high Pamirs, research should focus on the impact of tourism 
on water resources and use. It should also inform the creation of water and other resource management systems. 
5.2.12 environmental Purity 
Waste and pollution in and around tourism attractions affect environmental and human health in destination 
communities and negatively impacts the visitor experience. This is evident in the popular Peak Lenin area. 
However, this issue was barely mentioned in the reviewed literature. Research should focus on mechanisms to 
minimise and manage waste in destination areas. Research should also inform policy on the development and 
enforcement of environmental standards.
French tourists settling down to 
camp in Naryn, Kyrgyzstan (Qobiljon 
Shokirov, 2013)
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Annex 1. Policy Areas of a Sustainable Tourism Agenda 
Economic Viability ²8QGHUVWDQGLQJWKHPDUNHWGHOLYHULQJYLVLWRUVDWLVIDFWLRQPDLQWDLQLQJJRRGWUDGLQJ
FRQGLWLRQVPDLQWDLQLQJDQGSURMHFWLQJDQDWWUDFWLYHGHVWLQDWLRQDQGGHOLYHULQJEXVLQHVVVXSSRUW
Local Prosperity ²5HGXFLQJ OHDNDJHV VWUHQJWKHQLQJ OLQNVEHWZHHQEXVLQHVVHVDQG LQÀXHQFLQJ OHYHOVRI
visitor spending. 
Employment Quality ²,QFUHDVLQJHPSOR\PHQWRSSRUWXQLWLHVDQGWKHSURSRUWLRQRI\HDUURXQGIXOOWLPH
MREVHQVXULQJDQGHQIRUFLQJODERXUUHJXODWLRQVHQFRXUDJLQJHQWHUSULVHVWRSURYLGHVNLOOVWUDLQLQJSURJUDPPHV
and career advancement and concern for the wellbeing of workers who lose their jobs. 
Social Equity²'HYHORSLQJLQFRPHHDUQLQJRSSRUWXQLWLHVIRUGLVDGYDQWDJHGSHRSOHDQG8WLOL]LQJLQFRPH
from tourism to support social programmes. 
9LVLWRU)XO¿OOPHQW²,PSURYLQJDFFHVVIRUDOOSURYLGLQJKROLGD\RSSRUWXQLWLHVIRUWKHHFRQRPLFDOO\DQGVR
FLDOO\GLVDGYDQWDJHGPDLQWDLQLQJDGXW\RIFDUHWRYLVLWRUVDQGPRQLWRULQJDQGDGGUHVVLQJYLVLWRUVDWLVIDFWLRQ
and the quality of experience.
Local Control ²(QVXULQJDSSURSULDWHHQJDJHPHQWDQGHPSRZHUPHQWRIORFDOFRPPXQLWLHVLPSURYLQJWKH
FRQGLWLRQVIRUHIIHFWLYHORFDOGHFLVLRQPDNLQJDQGDGGUHVVLQJWKHVSHFL¿FSRVLWLRQRILQGLJHQRXVDQGWUDGL
tional communities with respect to local control. 
Community Well Being ²*HWWLQJWKHEDODQFHULJKWLQWKHYROXPHWLPLQJDQGORFDWLRQRIYLVLWVUHGXFLQJ
FRQJHVWLRQFDUHIXOSODQQLQJDQGPDQDJHPHQWRIWRXULVPHQWHUSULVHVDQGLQIUDVWUXFWXUHSURPRWLQJPXWXDOXVH
RIIDFLOLWLHVDQGVHUYLFHVE\UHVLGHQWVDQGWRXULVWVDQGLQÀXHQFLQJWKHEHKDYLRXURIWRXULVWVWRZDUGVORFDOFRP
munities. 
Cultural Richness — Ensuring effective management and conservation of cultural and historic heritage sites 
and working with communities on the sensitive presentation and promotion of culture and traditions. 
Physical Integrity — Ensuring that new tourism development is appropriate to local environmental condi
WLRQVPLQLPL]LQJWKHSK\VLFDOLPSDFWRIWRXULVWDFWLYLW\DQGPDLQWDLQLQJKLJKTXDOLW\UXUDODQGXUEDQODQG
scapes as a tourism resource.
Biological Diversity²:RUNLQJZLWKQDWLRQDOSDUNVDQGRWKHUSURWHFWHGDUHDVSURPRWLQJGHYHORSPHQWDQG
PDQDJHPHQWRIHFRWRXULVPXVLQJWRXULVPWRHQFRXUDJHODQGKROGHUVWRSUDFWLFHVXVWDLQDEOHODQGPDQDJHPHQW
ZRUNLQJZLWKSULYDWHSDUNVDQGUHVHUYHVPLQLPL]LQJGDPDJHWRQDWXUDOKHULWDJHIURPWRXULVPUDLVLQJYLVLWRU
awareness of biodiversity and raising support for conservation from visitors and enterprises. 
5HVRXUFH(I¿FLHQF\ — Taking account of resource supply in the planning of tourism development and vice 
YHUVDPLQLPL]LQJZDWHUFRQVXPSWLRQE\WKHWRXULVPVHFWRUHQVXULQJWKHHI¿FLHQWXVHRIODQGDQGUDZPDWHUL
DOVLQWRXULVPGHYHORSPHQWSURPRWLQJDUHGXFHUHXVHUHF\FOHPHQWDOLW\
Environmental Purity²3URPRWLQJWKHXVHRIPRUHVXVWDLQDEOHWUDQVSRUWUHGXFLQJWKHXVHRIHQYLURQPHQ
WDOO\GDPDJLQJFKHPLFDOVDYRLGLQJWKHGLVFKDUJHRIVHZDJHWRPDULQHDQGULYHUHQYLURQPHQWVPLQLPL]LQJ
ZDVWHDQGZKHUHQHFHVVDU\GLVSRVLQJRILWZLWKFDUHDQGLQÀXHQFLQJWKHGHYHORSPHQWRIQHZWRXULVPIDFLOLWLHV
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I. CodIng InformatIon
document code
___________________________________________________________________
II. author and doCument InformatIon 
tŚĂƚŝƐƚŚĞƐƵƌŶĂŵĞŽĨƚŚĞĮƌƐƚĂƵƚŚŽƌ͍ 
___________________________________________________________________
tŚĂƚǇĞĂƌǁĂƐƚŚĞĚŽĐƵŵĞŶƚƉƵďůŝƐŚĞĚ͍
___________________________________________________________________
tŚĂƚůĂŶŐƵĂŐĞŝƐƚŚĞĚŽĐƵŵĞŶƚ͍
 F English
 F Russian
 F Kyrgyz
 F Tajik
 F Other. Explain ___________________________________________________
tŚĂƚŝƐƚŚĞĚŽĐƵŵĞŶƚƚǇƉĞ͍
 F /ŶƚĞƌŶĂƟŽŶĂůĂĐĂĚĞŵŝĐũŽƵƌŶĂůĂƌƟĐůĞ
 F ,ͲĂƉƉƌŽǀĞĚũŽƵƌŶĂůĂƌƟĐůĞ
 F ŝƐƐĞƌƚĂƟŽŶƐƵŵŵĂƌǇ
 F Grey literature 
 F KƚŚĞƌ͘ /ĨŽƚŚĞƌ͕ ĞǆƉůĂŝŶ͘ ____________________________________________
III. geographIC foCus 
KŶǁŚĂƚĐŽƵŶƚƌǇ;ƐͿĚŽĞƐƚŚĞĚŽĐƵŵĞŶƚĨŽĐƵƐ͍ŚŽŽƐĞŽŶĞŽĨƚŚĞĨŽůůŽǁŝŶŐ͗
 F Kyrgyzstan 
 F Tajikistan
 F <ǇƌŐǇǌƐƚĂŶĂŶĚdĂũŝŬŝƐƚĂŶ
 F <ǇƌŐǇǌƐƚĂŶƉůƵƐŽƚŚĞƌĐŽƵŶƚƌŝĞƐ
 F dĂũŝŬŝƐƚĂŶƉůƵƐŽƚŚĞƌĐŽƵŶƚƌŝĞƐ
 F <ǇƌŐǇǌƐƚĂŶĂŶĚdĂũŝŬŝƐƚĂŶƉůƵƐŽƚŚĞƌĐŽƵŶƚƌŝĞƐ
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/Ĩ ƚŚĞĚŽĐƵŵĞŶƚĂĚĚƌĞƐƐĞƐ ƚŽƵƌŝƐŵ ŝƐƐƵĞƐĂƐĂƐƵďͲŶĂƟŽŶĂů ůĞǀĞů͕ŽŶǁŚŝĐŚŽďůĂƐƚƐĚŽĞƐƚŚĞĚŽĐƵŵĞŶƚ
ĨŽĐƵƐ͍
 F Batken Oblast
 F Chui Oblast
 F /ƐƐǇŬ<ƵůŽďůĂƐƚ
 F :ĂůĂůͲďĂĚKďůĂƐƚ
 F Naryn Oblast
 F Osh Oblast
 F Talas Oblast
 F 'ŽƌŶŽͲĂĚĂŬŚƐŚĂŶƵƚŽŶŽŵŽƵƐKďůĂƐƚ
 F <ŚĂƚůŽŶKďůĂƐƚ
 F ZĞŐŝŽŶŽĨZĞƉƵďůŝĐĂŶ^ƵďŽƌĚŝŶĂƟŽŶ
 F ^ƵŐŚĚKďůĂƐƚ
 F dŚĞĚŽĐƵŵĞŶƚĚŽĞƐŶŽƚĨŽĐƵƐĂƚƚŚĞƐƵďͲŶĂƟŽŶĂůůĞǀĞů
ŽĞƐƚŚĞĚŽĐƵŵĞŶƚĨŽĐƵƐŽŶĂƉĂƌƟĐƵůĂƌƚŽƵƌŝƐŵĚĞƐƟŶĂƟŽŶ͍
 F WĂŵŝƌƐ
 F WĂŵŝƌŚŝŐŚǁĂǇ
 F Tajik Wakhan
 F Zerafshan Valley
 F ^ĞǀĞŶůĂŬĞƐ
 F Panjikent 
 F Dushanbe area 
 F <ŚƵũĂŶĚĂƌĞĂƐ
 F ^ŚĂŚƌŝƐƚĂŶ
 F ƌƚƵĐŚ
 F Bishkek
 F <ĂƌŽŬƵů
 F Issykkul 
 F ƌƐůĂŶďŽď
 F ůĂƌĐŚĂ
 F Uzgen
 F Osh
 F Tash – Rabat
 F ŚŽůƉŽŶͲƚĂ
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IV. ContrIbutIon to knowledge 
tŚĂƚŝƐƚŚĞƉƌŝŵĂƌǇĐŽŶƚƌŝďƵƟŽŶƚŽŬŶŽǁůĞĚŐĞŝŶƚŚĞĚŽĐƵŵĞŶƚ͍ŽƉǇĂŶĚƉĂƐƚĞŽƌƉĂƌĂƉŚƌĂƐĞƵƉƚŽϯϬϬ
words in the text box below. 
BBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBB
BBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBB
BBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBB
BBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBB
BBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBB
BBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBB
tŚĂƚƚǇƉĞŽĨĐŽŶƚƌŝďƵƟŽŶĚŽĞƐƚŚĞĚŽĐƵŵĞŶƚŵĂŬĞ͍
 F &ŝŶĚŝŶŐƐĨƌŽŵƉƌŝŵĂƌǇĞŵƉŝƌŝĐĂůƌĞƐĞĂƌĐŚ
 F &ŝŶĚŝŶŐƐĨƌŽŵĂŶĂůǇƐŝƐŽĨƐĞĐŽŶĚĂƌǇĚĂƚĂ
 F &ŝŶĚŝŶŐƐŽĨůŽĐĂůdĂũŝŬĂŶĚ<ǇƌŐǇǌƌĞƐĞĂƌĐŚƐƚƵĚŝĞƐ
 F Other. Explain ___________________________________________________
 
dŽǁŚŝĐŚ͞ŝŵ;ƐͿ͟ŽĨƐƵƐƚĂŝŶĂďůĞƚŽƵƌŝƐŵĚŽĞƐƚŚĞĚŽĐƵŵĞŶƚ͛ƐƉƌŝŵĂƌǇĐŽŶƚƌŝďƵƟŽŶƌĞůĂƚĞŵŽƐƚĐůŽƐĞůǇ͍
ŚŽŽƐĞƵƉƚŽƚŚƌĞĞ͘;ZĞĨĞƌƚŽĚĞĮŶŝƟŽŶƐŽĨ͞ŝŵƐ͟ŝŶhEWĂŶĚtdKϮϬϬϱͿ͘
 F ĐŽŶŽŵŝĐsŝĂďŝůŝƚǇ
 F >ŽĐĂůWƌŽƐƉĞƌŝƚǇ
 F ŵƉůŽǇŵĞŶƚYƵĂůŝƚǇ
 F ^ŽĐŝĂůƋƵŝƚǇ
 F sŝƐŝƚŽƌ&ƵůĮůůŵĞŶƚ
 F >ŽĐĂůŽŶƚƌŽů
 F ŽŵŵƵŶŝƚǇtĞůůĞŝŶŐ
 F ƵůƚƵƌĂůZŝĐŚŶĞƐƐ
 F WŚǇƐŝĐĂů/ŶƚĞŐƌŝƚǇ
 F ŝŽůŽŐŝĐĂůŝǀĞƌƐŝƚǇ
 F ZĞƐŽƵƌĐĞĸĐŝĞŶĐǇ
 F ŶǀŝƌŽŶŵĞŶƚĂůWƵƌŝƚǇ
 F KƚŚĞƌ͘ WůĞĂƐĞƐƉĞĐŝĨǇ _____________________________________________
V. reCommendatIons 
ŽĞƐƚŚĞĚŽĐƵŵĞŶƚŵĂŬĞĞǆƉůŝĐŝƚƌĞĐŽŵŵĞŶĚĂƟŽŶƐĨŽƌĨƵƚƵƌĞƌĞƐĞĂƌĐŚ͍
 F EŽ
 F zĞƐ͘/ĨǇĞƐ͕ĐŽƉǇĂŶĚƉĂƐƚĞŽƌƉĂƌĂƉŚƌĂƐĞƵƉƚŽϯϬϬǁŽƌĚƐŝŶƚŚĞƚĞǆƚďŽǆďĞůŽǁ͘
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BBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBB
BBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBB
BBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBB
BBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBB
BBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBB
dŽǁŚŝĐŚ͞ŝŵ;ƐͿ͟ŽĨƐƵƐƚĂŝŶĂďůĞƚŽƵƌŝƐŵĚŽƚŚĞƌĞĐŽŵŵĞŶĚĂƟŽŶƐĨŽƌĨƵƚƵƌĞƌĞƐĞĂƌĐŚƌĞůĂƚĞŵŽƐƚĐůŽƐĞůǇ͍
Choose up to three. 
 F ĐŽŶŽŵŝĐsŝĂďŝůŝƚǇ
 F >ŽĐĂůWƌŽƐƉĞƌŝƚǇ
 F ŵƉůŽǇŵĞŶƚYƵĂůŝƚǇ
 F ^ŽĐŝĂůƋƵŝƚǇ
 F sŝƐŝƚŽƌ&ƵůĮůůŵĞŶƚ
 F >ŽĐĂůŽŶƚƌŽů
 F ŽŵŵƵŶŝƚǇtĞůůĞŝŶŐ
 F ƵůƚƵƌĂůZŝĐŚŶĞƐƐ
 F WŚǇƐŝĐĂů/ŶƚĞŐƌŝƚǇ
 F ŝŽůŽŐŝĐĂůŝǀĞƌƐŝƚǇ
 F ZĞƐŽƵƌĐĞĸĐŝĞŶĐǇ
 F ŶǀŝƌŽŶŵĞŶƚĂůWƵƌŝƚǇ
 F KƚŚĞƌ͘ WůĞĂƐĞƐƉĞĐŝĨǇ _____________________________________________
VI. addItIonal QuestIons 
ďŽƵƚǁŚĂƚƚǇƉĞŽĨƚŽƵƌŝƐŵĚŽĞƐƚŚĞĚŽĐƵŵĞŶƚƉƌŝŵĂƌŝůǇĨŽĐƵƐ͍
 F ĚǀĞŶƚƵƌĞdŽƵƌŝƐŵ
 F DŽƵŶƚĂŝŶdŽƵƌŝƐŵ
 F ĐŽdŽƵƌŝƐŵ
 F EĂƚƵƌĞdŽƵƌŝƐŵ
 F ^ƉĂĂŶĚtĞůůŶĞƐƐdŽƵƌŝƐŵ
 F DĞĚŝĐĂůdŽƵƌŝƐŵ
 F ^ŝůŬZŽĂĚdŽƵƌŝƐŵ
 F ƵůƚƵƌĂůdŽƵƌŝƐŵ
 F ,ĞƌŝƚĂŐĞĂŶĚ,ŝƐƚŽƌŝĐĂůdŽƵƌŝƐŵ
 F ƵƐŝŶĞƐƐdŽƵƌŝƐŵ
ďŽƵƚǁŚŝĐŚŽĨƚŚĞĨŽůůŽǁŝŶŐĚŽĞƐƚŚĞĚŽĐƵŵĞŶƚƉƌŝŵĂƌŝůǇĨŽĐƵƐ͍
 F /ŶĚŝǀŝĚƵĂů
 F Mahalla 
 F :ĂŵŽĂƚ
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 F ŝƐƚƌŝĐƚ;ŶŽŚŝǇĂͬƌĂǇŽŶͿ͕
 F WƌŽǀŝŶĐĞ;ǀŝůŽǇĂƚ͕ŽďůĂƐƚͿ
 F EĂƟŽŶĂů
 F Aiyl 
 F ŝǇů,ƵŬƵŵĂƚǇ
 F ZĂǇŽŶ
 F Oblast
 F EĂƟŽŶĂů
ŽĞƐƚŚĞĚŽĐƵŵĞŶƚĂĚĚƌĞƐƐƚŚĞƌŽůĞŽĨƉƌŽƚĞĐƚĞĚĂƌĞĂƐŝŶƚŽƵƌŝƐŵ͍
 F EŽ
 F Yes
ŽĞƐƚŚĞĚŽĐƵŵĞŶƚĂĚĚƌĞƐƐƚŽƵƌŝƐŵƌĞŐƵůĂƟŽŶƐ;ƐƚĂƚĞ͕ůŽĐĂůͿŝƐƐƵĞƐ͍
 F Yes
 F EŽ
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Group of tourist at Ala Archa National Park going up to the Upper Ala-Arche 
ski resort (3410m), led by Simon Charre. (Qobiljon Shokirov, 2014)

http://msri.ucentralasia.org/
